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(See Page 26) 
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Egg Maker for Pullets 


EGG MAKER MASH is the kind 
of merchandise that makes a dealer 
happy, because it brings profits 
and full satisfaction to the man 
who feeds it. 


Many splendid flocks of pullets in 
your territory are now ready for their 
laying mash. If they are put on the 
wrong ration or a haphazard home made 
mixture, their chance for a successful 
season of egg production may be ruined 
at the very beginning. 


No greater service can be rendered by 
the feed dealer who has the welfare of 
his customers at heart than to give them 
this timely tip for poultry success: 


“Start your pullets now on 


\\ 


and keep them on it for the season”’. % 


GUARANTEED ANALYSIS 


PROTEIN 20% 
FAT 4% 
FIBER 8% 


NORTHERN MILLING CO. 
WAUSAU ,WISCONSIN AN 


Egg Maker Mash builds up production 
in a safe and natural way — without 
crowding or forcing. At the same time 
it keeps the birds growing to full ma- 
turity and vigor. 


Made by the millers of the Wisconsin Line 


NORTHERN MILLING COMPANY 
WAUSAU, WISCONSIN 


SINCE 1883 


Write now if interested in the agency for the Wisconsin Line. 
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HOCKING VALLEY 
Swing Hammer Mill 


No Knives— 


No Buhrs— 
No Grinding Plates 


This different mill brings bigger pro- 
fits—greater production—lower costs— 
results never before obtainable. 


Sets a New Pace in 
Grinding Efficiency 


Grinds more than any other mill us- 
ing same horsepower and same degree 
of fineness. Noted for its certainty of 
continuous operation and absence of 
delays. Grinds anything grindable. 


Has reversible, interchangeable man- 
ganese steel swing hammers—built-in 
metal trap—variable fan speed—Tex- 
rope drive—SKF ball bearings— Ale- 
mite lubrication. 


Write for details and specifications. 


Munson Attrition Mill 


for General 
Grinding 


SUPERIOR 
D.P. CUPS 


Without changing 
anything but the 
cups, you can in- 
crease your elevator 


An economical, dependable mill. 


Equipped with 
Munson Under-Cut Grinding Plates of cast steel. Has 
dustproof split case for easy access from either side of 
mill. Furnishedin both belt driven and motor-driven 


capacity 20 per cent 
with Superior D. P. 
Cups. They can be 
placed closer on the 
belt. They discharge 
perfectly. Use these 


types. Write for additional information and speci- 
} P better cups. We 
carry complete 
W. C. Stephan, Rep. Box 85, Eau Claire, Wis. stocks. 


Everything Jor Every Mill and Elevator 


“She Strong-Scott Mfg Co. 


Great Falls Mont. 
In Canada: The Strong-Scott Mfg.Co.Ltd:Winnipeg 


Minneapolis Minn. 
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1,000 FEED 
MANUFACTURERS HAD 
CONVINCED 


They had to be convinced that FOS-FOR-US would build 
bones, would make meat, would prolong milk flow, would 
make hard shell eggs, before they would adopt it for their 
feeds and mashes. 


They analyzed it in their own laboratories. They tested 
it in their own feed lots. They checked these results with 
those of experiment station authorities. They had too much 
at stake to choose any mineral except one of the very 
highest quality. 


They found that FOS-FOR-US— 
1. Saved in raw material costs. 
2. Saved in handling costs. 


3. Was uniform, registered, and guaranteed as 
to its chemical formula. 

4. Was high in calcium percentage as well as the 
correct amount of phosphorus and iron oxide. 


You have a mineral problem if you have not changed 
to FOS-FOR-US and saved at least $10 per ton in mineraliz- 
ing your feeds. 


Get the facts. Read the special Miller's Report and if you 
are not satisfied make a test in your own feed lots. We 
will gladly co-operate. Join the procession of success. 
FOS-FOR-US will satisfy you and your customers too. 


FOS-FOR-US 


AGRICULTURAL (ORPORATION 


MANUFACTURERS OF GRADE Teszers 


INTERNATIONAL AGRICULTURAL CORPORATION 
61 Broadway, Dept. 18 New York City 


Over 1,000 millers have read this Brief and are 
using FOS-FOR-US. Mail the coupon for your copy. 
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Unanimous 


All opinions are that the next 
seven months—the heavy feed- 
ing season of 1930-1931 is going 
to be one of the best for mixed 
feed sales in many years. 


Higher prices for the product 
produced are a certainty —and 
higher prices for mixed feeds. 


Book Now—W ith 


ARCADY 


ARCADY FARMS 
MILLING COMPANY 


CHICAGO, ILLINOIS 
KANSAS CITY, MISSOURI V 


Page Six 


THE FEED BAG—SEPTEMBER, 1930 


DAVID K. STEENBERGH, Managing Editor 


4 


MILWAUKEE, WISCONSIN 


, 


ily 


Volume Six 


September, 1930 


Number Nine 


Feed Industry Asks for Rehearing 
In Western Grain Case 


Protests Rates Ruled by Interstate Commerce Commission 
Manufacturers Appoint Committee to Direct Proceedings 


ECISION of the interstate com- 

merce commission in the recent 

western grain rate case as it 
affects the shipment of mixed feeds is 
meeting with widespread objection. 
The ruling of the commission was to 
become effective October 1 but upon 
petition of the carriers has been post- 
poned to January 1, 1931. 

The American Feed Manufacturers 
association has prepared a formal peti- 
tion seeking a reconsideration of the 
case as it affects the feed trade and re- 
questing a further hearing at which the 
questions involved can be fully pre- 
sented. It is understood that the car- 
riers will also petition for a reconsider- 
ation or hearing of the case which, if 
denied, will probably result in an appeal 
to the United States courts for enjoin- 
ment against putting the required rates 
into effect. 

The Midwest Feed Manufacturers as- 
sociation has appointed a special com- 
mittee to protest the decision and to 
devise means whereby a better rate ad- 
justment can be obtained on mixed 
teeds under the new ruling. 

Object to Flat Rates 

Principal objection of the feed indus- 
try is made to that part of the ruling 
which removes mixed feeds from the 
list of grain products rates and which 
would subject them to flat rates in ex- 
cess of those now charged. Under the 
revised ruling, local rates will apply on 
the entire shipment where the feed con- 
tains so called non transit articles such 
as cottonseed meal, molasses, ground 
limestone, linseed meal, meat scraps, 
rock phosphate, alfalfa meal, salt, fish 
meal, dried buttermilk, soy bean meal, 
sunflower seeds and other ingredients. 
‘Traffic men report that the effect of this 
new rate would be detrimental to the 
mixed feed industry and would work 
hardships on users of the products, par- 
ticularly the farmers. 

Another section of the decision which 
is considered vital by the feed men is 
the abolishment of the so called unit 
rule. Under this rule inbound tonnage 
for any single article contained in the 


mixture may be surrendered on an out- 
bound shipment of feed, provided that 
within a reasonable time sufficient ton- 
nage of all ingredients is surrendered so 
as to equalize the entire tonnage of the 
mill. The commission, in its new rul- 
ing, orders this practice stopped. 

Storage in transit of grain products 
not still in the process of manufacture 
has also been prohibited by the revision. 
This change is also meeting with con- 
siderable objection. 

Rate Committee Named 

At a meeting held in Chicago, August 
7, the American Feed Manufacturers as- 
sociation discussed the interstate com- 
merce commission’s decision as it af- 
fects the shipment of mixed feeds and 
appointed a committee to represent the 
industry in obtaining a postponeinent or 
rescinding of the action. Postpone- 
ment since that time has been obtained 
by petition of the carriers and the man- 
ufacturers will now devote their efforts 
toward obtaining a rehearing of the 
case. The committee appointed to direct 
the work includes W. A. Bruce, Ralston- 
Purina Co., St. Louis, chairman; S. J. 
Meyers, Arcady Farms Milling Co., 
Chicago; C. A. Lahey, the Quaker 


DROUTH RELIEF RATES 

The interstate commerce commission 
acted August 9 toward drouth relief by 
exempting railroads from the necessity 
of observing the usual requirements in 
making reduced emergency freight rates 
jor the movement of feed livestock and 
water. County agents are authorized by 
the national drouth relief committee to 
certify feed shipments for the rate re- 
ductions. When dealers handling re- 
duced rate feed are found to be charg- 
ing excessive retail prices the county 
agent is expected to withdraw his re- 
duced rate certificate. The drouth re- 
lief movement is under the direction of 
Arthur M. Hyde, secretary of agricul- 
ture. 


ANDREW BOYUM elevator, Lanes- 
boro, Minn., was destroyed by fire re- 
cently. A carload of flax, on a nearby 
siding, was burned in the fire. 
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Oats Co., Chicago; C. C. Crellin, Gen- 
eral Mills, Inc., Minneapolis, and R. V. 
Craig, Allied Mills, Inc., Chicago. E. 
S. Ballard has been chosen counsel to 
represent the association in the pro- 
ceedings. 
Confer with Commissioner 
A special committee, including D. W. 


McMillen, president American Feed 
Manufacturers association, Dr. F. B. 
Morrison, Cornell university, C. V. 


Gregory, editor, The Prairie Farmer, R. 
V. Craig, traffic manager, Allied Mills, 
inc., and E. S. Ballard, conferred with 
B. F. Meyer of the interstate commerce 
commission at his summer home, Brule, 
Wis., August 27. Objections presented 
to Mr. Meyer were: 

1. That the hearings in the western 
grain case had not adequately covered 
the problems in transit on mixed feeds, 
storage in transit, and the unit rule and 
that the record in that case was not 
sufficient to justify the order of the 
commission prohibiting these practices. 

2. That the prohibition of these prac- 
tices would be destructive to the mixed 
feed industry and would be injurious to 
the consumers of mixed feed as well as 
manufacturers and producers of the raw 
materials entering into them; and 

3. That the mixed feed business is 
vital to the welfare of the livestock, 
dairy and poultry business and essential 
to an adequate supply of milk, eggs and 
meat. 

Formal Petition Voted 

Following an extensive discussion it 
was suggested that the committee pre- 
pare and file in the case a formal peti- 
tion setting up the objections which had 
been presented, and requesting a further 
hearing or reconsideration so that the 
objectionable features to the feed indus- 
try can be fully considered before the 
rates and practices specified by the new 
ruling goes into effect. While the com- 
mittee receives no assurances from Com- 
missioner Meyer it is of the opinion 
that this petition will result in further 
proceedings at which the needs of the 
feed trade can be fully presented. Work 
is progressing rapidly in getting the 
matter before the commission in proper 
legal form for its consideration. 
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CHARLES McCARTNEY, Minne- 
apolis manager for Ralston-Purina Co., 
returned from a vacation spent fishing 
and hunting in Northern Minnesota. 


C. ALEXANDER & SON, Adelphi, 
Ia., have purchased the feed business 
of J. A. Martin, East Des Moines, Ia. 


RYE MILLERS MEETING 

Frank J. Allen, ‘general manager, Bay 
State Milling Co., Winona, Minn., was 
host to the Rye Millers Association of 
America at their regular monthly meet- 
ing which was held at the Winona 
Country club, August 13. About 15 
members of the organization were pres- 
ent. Current business conditions were 
Giscussed and golf was played following 
the meeting. 


Plans for Retail Organization 
Discussed at Minneapolis 


association with its nucleus in 

Minneapolis and St. Paul and 
vicinity was initiated at a meeting held 
at Minneapolis, August 21.'Further plans 
are to be discussed at another gather- 
ering which will be held September 18. 
W. A. Maney, Maney Bros. Mill & Ele- 
vator Co., Minneapolis, was selected as 
temporary president and H. L. Brings, 
Brings & Co., St. Paul, chosen to act 
as secretary. 


Walter Haertel, vice president of the 


O RGANIZATION of a retail feed 


Diamond Rapid Cut 


Diamond Eureka 


Diamond Huller Co., 
Winona, Minn. 
Gentlemen: 


taken out May 24th. 
$1,232.15. 


H. B. ERICKSON 


GRAIN, CUSTOM GRINDING 
Viborg, South Dakota 


This is to advise that the set of EUREKA plates 
you sent us for trial, were put in Mar. 18th and were 
During that time we ground 
1,139,345 lbs. of feed, for which we received 
And we used 84,350 KWH power. 


Please ship us another set of Eureka plates 
for our 32" mill and oblige. 


Equip Your Feed Mills with Diamond Plates 


Diamond Huller Co., Winona, Minn. 


One Set 
of our 
Plates | 
produced | 
$1232.15 


Read the Letter 
Below: 


May 27, 1930. 


Yours truly, 
H. B. Erickson 
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Central Retail Feed association, who 
called the meeting, will work with the 
two temporary officers in making ar- 
rangements for: the next gathering. 
Dealers within a radius of 60 miles of 
St. Paul and Minneapolis will be in- 
vited to attend. 


Other officers of the Central Retail 
Feed association present at the meeting 
were Walter Uebele, Burlington, Wis., 
rresident, and F. Kern, Sparta, Wis., 
and D. W. McKercher, Wisconsin Rap- 
ids, Wis., directors. They invited the 
dealers interested in the new organiza- 
tion to become affiliated with the Cen- 
tral association. The group is expected 
to act favorably on the plan when it 
is discussed at the meeting September 
18. 


Following a discussion of arrange- 
ments for the new organization, the 
dealers exchanged accounts of their ex- 
periences in business. Mr. Kern pointed 
out the changes which have occurred 
in the feed trade between the present 
time and 20 and 30 years ago. He told 
of his success in operating on a 30-day 
basis and warned the dealers against 
the evils of liberal credit. He empha- 
sized the importance of doing business 
according to a systematic cost system 
and the necessity of apportioning over- 
head to the volume of trade. 

Mr. Kern also reviewed the progress 
of the Central Retail Feed association 
and enumerated the benefits which have 
been obtained for the industry through 
its efforts. Mr. Brings explained the 
value of services rendered to feed deal- 
ers by a retail credit association and 
suggested that this service might be ex- 
tended on a larger scale. 


Selling of feeds on replacement cost 
rather than purchase price was also 
discussed. It was pointed out that the 
=mount charged per ton for feed should 
not be based on what the dealer paid 
for it when he bought it but should be 
computed on the cost it would require 
to replace the goods according to exist- 
ing market prices. 

Walter F. Uebele, president of the 
Central association, pointed out the 
need of cooperative effort among dealers 
in view of the federal farm board sit- 
uation. He declared that problems could 
be met and overcome much more ef- 
fectively and easily with the retail feed 
trade organized in a strong unit work- 
ing for 1ts own interests. Mr. Uebele 
welcomed the new organization into the 
ranks of the Central association. More 
than 30 dealers attended the meeting. 


W. H. BOVEY, JR., president of 
the Cannon Valley Milling Co., Minne- 
apolis, was married to Miss Elizabeth 
Anderegg, Faribault, Minn., August 23. 
The couple is enjoying a three weeks’ 
honeymoon at Bermuda and_ other 
points. 
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Mutual Millers Seeking Reduction 
Of Mixed Feed License Fee 


Officers, Directors Are Re-elected at Annual Convention 
Professor Norris Gives Talk on Feeding, Care of Poultry 


By J. D. Ditzler 


LL officers and directors of the 

Mutual Millers & Feed Dealers 

association were re-elected at the 
ennual convention held at Conneaut 
Lake Park, Pa., August 21 and 22. They 
are Frank J. Young, Alden, N. Y., pres- 
ident; L. A. Glessman, Conneautville, 
Pa., vice-president; C. C. Folts, West 
Valley, N. Y., secretary and treasurer, 
and P. C. Harned, Conneaut Lake, Pa., 
and E. B. Dunbar, Little Valley, N. Y., 
directors. More than 50 dealers at- 
tended the convention. 

Members of the association voted to 
obtain a reduction of the mixed feed li- 
cense fee in Pennsylvania and a commit- 
tee including W. H. Parker, Waterford, 
chairman; S. F. McQuiston, Meadville, 
and L. A. Glessman, Conneautville, was 
appointed to direct the work. Request 
will be made for a decrease in the fee 
from $25.00 to $10.00. A _ similar re- 
duction was recently obtained by deal- 
ers in New York state. 

The convention sessions began Thurs- 
Gay afternoon with an address of wel- 
come by H. H. Dennison, Conneaut 
Lake Park. C. C. Folts, secretary and 
treasurer, then read his report which 
was followed by President Frank J. 
Young's address. 

Mr. Young discussed the federal farm 
board plan, and read editorials on the 
subject from Buffalo newspapers. He 
called attention to the fact that many 
publications which formerly supported 
the farm relief bill are now turning hos- 
tile toward it. 

Recommends Cash Plan 

Mr. Young recommended the forming 
of district clubs to solve local problems. 
He advised all dealers to adopt the cash 
basis and related his success in operat- 
ing on the plan. Pricing of feeds was 
also discussed. It was the opinion of 
Mr. Young that dealers should have 
one quotation for orders taken from the 
mill door and another for goods de- 
livered. He said that farmers should 
not be permitted to get the idea that 
feeds will be delivered to them free be- 
cause the maintenance of trucks and the 
extending of this service entails addi- 
tional expense for the dealer and he 
should be repaid for it. 

Several members told of their exper- 
iences and the results of maintaining 
a delivery service. Direct selling was 
also discussed and it was generally 
agreed that the most effective means 
of solving this problem was by close 
cooperation through retail feed organi- 
zations. 

Illness of Harry Elwood, Buffalo, N. 
Y., was reported at the close of the 
day’s session. The members voted to 


Familiar fi 
upper center, 
Young, president; !ower center, Mrs. A. R. Lawrence, Mrs. J.O. Doty, Mrs. Frank J. Young. 


harles Merchant, J. O. 


send him a night letter wishing him a 
speedy recovery. Mr. Elwood was al- 
ways a familiar figure at the annua! 
convention. 

In the evening the dealers and their 
wives gathered for the annual banquet. 
Hon. Edward F. Cooke, congressman 
from the 41st district of New York, dis- 
cussed the farm relief program. He 
declared that if groups and classes of 
people would remove from their minds 
the idea that they should receive aid 
from the government and would stand 
on their own feet the nation would be 
happy and prosperous. Mr. Cooke said 
that although the new tariff schedule 
was complicated it would do much gen- 
eral good for the country. 

Friday morning’s session was opened 
with the adopting of the resolution re- 
questing the Pennsylvania state depart- 
ment of agriculture to reduce the regis- 
tration fee on mixed rations from $25.00 
to $10.00. Copies will be sent to all 
district organizations in the state and 
their cooperation in the movement will 
be solicited. The session was concluded 
with the election of officers. 

Analyzes Poultry Feeding 

Problems of poultry feeding, care and 
management, were discussed by Prof. 
L. C. Norris, Cornell university, Ithaca, 
N. Y. Professor Norris described the 
changes which have occurred in poultry 
feeding during the past few years, 
pointing out the transition from the ir- 
regular plan to the present system of 
keeping feed before the flock at all 
times. He said that the all-mash meth- 
od of feeding has proved satisfactory in 
tests and has simplified the raising of 
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res at the Mutual Millers convention. 
Doty, 


Left, Mr. and Mrs. C. C. Folts; 
J. D. Ditzler, Mark Steele; right, Frank J. 


chicks. He reported that one of the 
latest developments in the field was the 
feeding of a ration containing no min- 
eral elements to the chicks and that 
satisfactory’ results have been obtained. 
He said that chick rations should con- 
tain starches and sugars but should be 
low in fiber content. He also advocated 
that chick feeds should contain from 4 
to 5 per cent fats and about 18 to 20 
per cent protein. 

Professor Norris recommended the 
feeding of scratch grain in the hoppers 
after the chicks have attained the age of 
8 weeks. He explained that the addi- 
tion of scratch feed automatically re- 
duced the protein content of the ration 
to about 15 per cent protein, which he 
maintained was ideal for growing 
chicks. 

Discusses Vitamins 

He emphasized the importance of vi- 
tamins in the poultry ration. He said 
that the use of cod liver oil by feed 
manufacturers was a practical idea. He 
also reported that experiments are be- 
ing conducted to determine the value 
of vitamins and that more facts would 
be available in the future. 

Professor Norris also discussed at 
some length the diseases whith create 
heavy losses for poultrymen. Among 
these he named a new form of leg weak- 
ness which he attributes largely to im- 
proper feeding. He declared that there 
are three angles to the poultry indus- 
try including the dealers’ service to the 
poultryman, the state college’s service 
to the poultryman and the poultryman’s 
own problems. He pointed out that 


(Continued on Page Forty-five) 
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ment in the history of the indus- 

try, the National Feed Merchan- 
dising Council has declared the plan of 
eliminating long term contracts and 
guarantee against price decline in oper- 
ation on a national scale. The plan has 
been accepted by 194 firms out of a 
total of 210 to whom it was submitted. 
Its application is the sequence of a reso- 
lution adopted for improving trade prac- 
tices at the annual convention of the 
American Feed Manufacturers associa- 
tion held last May and is also the re- 
sult of movements sponsored by organ- 
ized sectional groups of nianufacturers. 
The few firms withholding are expected 
to join the movement within the near 
future. 


| AUNCHING the greatest move- 


Differences Adjusted 

Some difference of opinion existed as 
to whether or not the plan should per- 
mit the sale of dealers’ 120-day require- 
ments. After careful consideration it 
was decided that feed may be booked 
for this length of time provided the 
carrying charge of 50 cents a month 
for the period after the first 60 days is 
included in the price. In case of such 
sales no extension should be given be- 
yond the 120-day period. 

Work of acquainting members of the 
industry with the proposed trade rules 
and of obtaining their endorsement was 
conducted by a _ special committee of 
feed manufacturers under the direction 
of C. P. Clark, Quaker Oats Co., Chi- 
cago, chairman. 

Pleased with Support 

“Never before in the history of the 
feed business,” declared Mr. Clark, “has 
there been such unison among those 
who recognize that the fullest expansion 
of their business and of the .indusiry 
can come only through continuous, con- 
certed effort, leading to the adoption of 
progressive policies based on sound 
business principles and practices. On 
July 12 the committee submitted a de- 
tailed report and asked for final accept- 
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Merchandising Plan 
For Mixed Feeds 
Put Into Operation 
By Manufacturers 


ance of the plan. The reception was 
nothing short of remarkable.” 
Elimination of long time bookings and 
price guarantee has been practiced with 
success for some time by organizations 
in several sections of the country. 
Twenty-seven members of the North- 
west Mixed Feed Manufacturers asso- 
ciation have operated effectively for 
many months on a 60-day contract with 
only 30-day extension. It is generally 
agreed that the short term sale is prov- 
ing profitable for all concerned. 
Southern mills have adopted 100 per 
cent the 60-day contract with 30-day 


extension and with 50 cents a ton 
carrying charge. Twenty-five southern 
manufacturers have operated for the 


past five years under a uniform sales 
agreement and report that the plan 
worked with marked success. Fifty-six 
southern mills are now included in the 
movement. Members of the newly 
iormed Midwest Feed Manufacturers 
association are expected to operate on 
the same basis as the South and North- 
west. 
Endorsed by Retailers 

The plan as accepted by manufactur- 
crs in all parts of the country is receiv- 
ing the endorsement of the retail dealer 
and the consumer. The Eastern States 


Farmers Exchange and the Grange 
League Federation Cooperative Ex- 


change have given their approval to the 
movement. The Eastern Federation of 
Feed Merchants has endorsed the. plan 
and other retail feed organizations have 
its acceptance under consideration. 

Elimination of long term bookings 
and price guarantees among the na- 
tion’s feed manufacturers, 1t is generally 
agreed, will displace speculation with 
merchandising. The committee in 
charge of the movement has worked 
diligently among members of the ‘in- 
custry in presenting the plan and ob- 
taining subscriptions to it since last 
May. 

Members of the committee in addition 
to Mr. Clark, chairman, are A. F. Hop- 
kins, Charles M. Cox Co., Boston; C. 
N. Barrett, Northrup, King & Co., Min- 
neapolis; M. O. Wilson, Tioga-Empire 
Feed Mills, Inc., Waverly, N. Y.; M. 
M. Nowak, Nowak Milling Co., Ham- 
mond, Ind.; J. H. Badenoch, J. J. Bad- 
enoch Co., Chicago; A. E. Lippelman, 
Ubiko Milling Co., Cincinnati; Van Roy 
Miller, Nutrena Feed Mills, Inc., Kan- 
sas City, Kans., and C. B. Fretwell, 
Spartan Grain & Mill Co., Spartanburg, 

The committee reports that frequent 
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meetings of manufacturers is a sure way 
of developing friendships, confidence 
znd public opinion so necessary to the 
carrying out of better trade practices 
or any other constructive movement. 
Regional group meetings are being 
planned under the direction of district 
chairmen. It is suggested by the com- 
mittee that the meetings be open to 
feed dealers operating in the territory 
in which the gatherings are held, for 
the purpose of presenting the retailers’ 
viewpoint and directing activities to the 
best interests of all concerned. 

“The committee,” reports Mr. Clark, 
“is most grateful for the whole-hearted 
support given by so many manufactur- 
ers and by so many in other branches 
of the industry. The splendid spirit of 
cooperation which has been so much in 
evidence has been a real inspiration and 
has made possible the success of the 
movement which will bring better busi- 
ness and bigger profits to all.” 


L. P. DAUTERMAN entertained ex- 
ecutives and employees of Washburn 
Crosby Co., Inc., Minneapolis, at the 
eleventh annual outing, which was held 
at the Dauterman cottage, Edgewater 
beach, Fond du Lac, Wis., August 16. 
Among those present were A. H. Cros- 
by, vice-president, Colonel Ashby Mil- 
ler, assistant general sales manager, and 
C. B. Lott, Wisconsin and Michigan 
manager. 


FARM INCOME 

Loss in farm incomes because of the 
drouth in the United States is over-esti- 
mated, according to Alexander Legge, 
chairman of the federal farm board. He 
said that the region in which he thought 
farm incomes would be as great if not 
greater this year included the states of 
Iowa, Nebraska, northern Kansas, 
northwest Missouri and eastern parts 
of the Dakotas, Minnesota, Wisconsin, 
most of Illinois and portions of Michi- 
gan, Ohio and Indiana. 


C. H. SHAVER, of the meal and feed 
division of the Archer-Daniels-Midland 
Co., Minneapolis, vacationed in the Ca- 
nadian woods with friends from the 
West. 


ARGENTINE IMPORTS 
Imports of bran and middlings into 
Boston from Argentine from April 29 
to July 25 aggregated 5,264 tons, ac- 
cording to records recently released. 
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Arithmetic 


A moment of the simplest figuring reveals the 
tremendous advantage of the Gold Medal Mixed 
Car Plan. Divide your working capital by three! 
Multiply your per cent of profit by three! There! 
That's what the Gold Medal Mixed Car Plan does 
for Gold Medal Dealers! 


It makes bigger profits for the Gold Medal Dealer 
in 5 different ways! 


2. He 
trebles his turnover, 


1. He can do business on less capital. 


getting three profits 
instead of one. 3. He 
keeps his stocks always 
fresh. 4. He needs 
less warehouse space. 


5. He lowers his inventory. Yet, he still carries a 
complete line of quality Commercial Feeds, Mill 
Feeds, and Flour. 


The Gold Medal Car Plan is the most convenient 
and economical way of buying Flour and Feed 
stocks ever offered. One car supplies the com- 
It makes Gold Medal “Kitchen- 
tested” Flour and “Farm-tested” Feeds the easiest, 


plete stock. 


most profitable line to sell. 


Write for full particulars of the Gold Medal Fran- 
chise. in your territory —let us show you how we 
back Gold Medal Dealers. 


WASHBURN CROSBY COMPANY 


Minneapolis Kansas City Buffalo 


““FARM-TESTED”’ 


why not now? 


© G. M. Co., 1930 
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H. L. BEECHER. was re-elected 
president and manager, E. C. Veeck, 
first vice-president, and C. A. Taney, 
Sr., second vice-president, at the annual 
meeting of the Eagle Roller Mill Co., 
held at New Ulm, Minn., August 12. 
O. C. Foreman was elected secretary 
and G. H. Spaeth, treasurer, to fill the 
positions vacated by the late A. O. Ol- 
son. 


F. KERN, Sparta, Wis., director and 
past president of the Central Retail 
Feed association, is a candidate for 
membership of the state assembly. He 
is working hard: and his many friends 
in the feed industry wish that they lived 
in Sparta so they could vote for him 
at the primary on September 16. 


There’s a lot of worrying about what’s 
going on in the American home but no- 
body seems to stay home long enough 
to find out. 

* * 


A LITTLE SHORT 
Lady: “How much do you charge for 
taking children’s photographs?” 
Photegrapher: “Only $5.00 a dozen.” 
Lady: “Well, I'll have to come back 


Taek up this Chart 
in your store 


It’s chock-full of rations 
you can recommend to farm- 
ers, or use for batch mixing. 


Just before the big feeding season 
opens is the time to bring into full play 
those reserve means of giving sales a 
a flying start. 


You can increase sales by explaining 
modern methods of feeding to farmers. 
Show them the proper balanced rations 
to meet their needs. The Linseed Meal 
Chart of Balanced Rations, which will 
be sent free, gives you the right mixtures. 


By recommending these mixtures to 
farmers you will not only promote the 
sale of Linseed Meal but of other feeds 
as well. Because other ingredients are 
needed to complete the mixtures. 


This chart also gives formulas for 
feeding ready-mixed feeds. Be sure the 
ready-mixed feeds you sell contain Lin- 
seed Meal. Farmers look for it. Show 
them it’s on the label. 
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Or you can use the chart as a depend- 
able guide for batch mixing. The for- 
mulas are approved by well-known feed- 
ing authorities. 


The Linseed Meal Book, ‘Practical 
Feeding for Profit’? contains information 
that you will find valuable in your busi- 
ness. Write today for free ration chart 
and book. 


LINSEED MEAL EDUCATIONAL 
COMMITTEE 


Dept. 99, Fine Arts Bldg., Milwaukee, Wis. 


The Universal Protein Supplement 
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later. I have only eleven children.” 


PLAYING SAFE 
Jimmie: “Do you trust me, mother?” 
Mother: “Why, yes, of course Jim- 
mie.” 
Jimmie: “Then why do you hide the 
jam?” 


CORNHAY WEAKLY NEWS 

Joe Tank, who weighs 200 lbs. on the 
hoof and wears size 14 shoes, has struck 
a wave of prosperity since somebody 
got the bright idea of hiring him to 
stamp silage. 

Ira Hicks is in the local hospital suf- 
fering with severe cuts and bruises. He 
came home tipsy the other evening and 
told his wife that this being the canning 
season he guessed it was all right if he 
went and got pickled. 

Jenny Sinseimer, local Sunday school 
teacher, went into a rage on the morn- 
ing of last Sabbath when Mickey Mc- 
Cormick presented her with a “crab” 
apple. Mickey says this standing up 
while you eat is all apple sauce. 

* * * 

One of the reasons why some hens 

stop laying is automobiles. 
* * * 


CROWDED FOR ROOM 
Teacher: “Johnny, what does the buf- 
falo on a nickel stand for?” 
Johnny: “Because there 


isn’t room 
for him to sit down.” 


* 
TEN YEARS HENCE 
Mrs. Bridget: “I heard that Dr. 


Brown took the Walker’s baby away.” 
Mrs. Contract: “Yes, they couldn't 
l.eep up the installments.” 
+ 
Since the drouth, what this country 
needs for relief is a corn remedy. 

* * * 
HISTORICAL ACCOUNT 
Delinquent Farmer: ‘Well, Brown, 
how much do I owe you?” 
Feed Dealer: “Miss Jones, get that 

history book.” 
Ok Ok 
PAINLESS EXTRACTION 
Dealer’s Wife: “Could you give me 
a little money, dear?” 

Dealer: “Certainly, my dear. About 
how little?”—-Park & Pollard Scratch. 
* 
CORRECT ANSWER 
Mother: “Now, do you know where 

bad little girls go?” 
Molly: “Oh, yes. They go almost 
everywhere.” —Bagology. 
Ok Ok 


It has come to pass that the one who 
arrives at a meeting 15 minutes late is 
usually ten minutes ahead of time. — 
Our Paper. 


\ Carefully Sifted for Feed Dealer Consumption y) 
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CostSystem PlusGoodMerchandising 


Build Successtul Business 


Knauf & Tesch Co. Knows Day by Day Exactly How It Stands 
Firm Established in 1892 Has Expanded to Three Branches 


By Emil J. Blacky 


OW much profit did the feed de- 
partment of your business. make 
in August as compared to the 

same month last year? What gains or 
losses did you show in handling grain, 
seed, flour, hay and straw? What was 
your net profit today as compared to 
the same day last year for each de- 
partment? 

Almost as quickly as one is able to 
say “Jack Robinson,’ W. N. Knauf, 
Knauf & Tesch Co., Chilton, Wis., can 
“wnswer these questions. 

System Is Emphasized 

It is the careful attention paid to 
system and the application of sound 
merchandising principles which have en- 
abled two partners, Mr. Knauf and 
Frank Tesch, to build a thriving feed 
business which was begun humbly in 
a small plant in 1892 and which now in- 
cludes a large outlay of buildings at 
Chilton, the headquarters of the firm, 
and branches at Greenleai, Maplewood, 
and Kaukauna, Wis. 

The company knows exactly how it 
stands from day to day. It has an ab- 
solute check on all departments, and 
when any of them fails to make a pro- 
fit, the cause is quickly determined and 
remedied. Daily reports are received 
from the managers of the three branch- 
es and books are as carefully kept at 
these points as in the central office. 

Livided Into Departments 

Business in the main plant and the 
branches is operated on the departmen- 
tal plan. The divisions made are grain, 
seed, flour and feed, and hay and straw. 
Each department is expected to show 
« profit and if it does not a careful an- 
alysis of the situation is made and a 
remedy is applied. Should a certain 
division continue to show a loss, it is 
discontinued and thereby has no draw- 
back on the other profit producing lines 
in the business. 

An inventory of stock on hand is 
taken each year at all of the branches 
and the inain plant. Every sale and all 
purchases are carefully recorded every 
day. Complete details on the cost of 
doing business are known. System pre- 
vails in every department. 

When the business was established 
by Mr. Knauf and Mr. Tesch 38 years 
ago, it was the ambition of the two 
young partners to make it bigger and 
better each year. Their desire has been 
realized. After the Chilton establish- 
ment was fully developed the firm es- 
tablished a branch at Greenleaf. Plants 
were later opened at Maplewood and 
Kaukauna. 

In selecting managers for their branch- 
es the Knauf & Tesch Co. engages men 


Left, Frank Tesch; upper center, group of farmers enroute to ex 
Roland Tesch; lower center, W.N. Knauf and Henry Perry, manager 


who are equipped to give practical serv- 
ice to farmers as well as sel! them feeds. 
They are expected to spend part of 
their time in the store and the remain- 
der calling upon the trade. Their serv- 
ices include culling poultry flocks and 
recommending solutions for various 
problems in farming and feeding. The 
practice established for the branches is 
carefully followed at the main plant. 
Services to feeders is the basic prin- 
ciple of the firm’s merchandising sys- 
tem. 

The University of Wisconsin recently 
held a farmers’ field day at its experi- 
mental station in Door county in which 
the Knauf & Tesch Maplewood branch 
is located. Many practical ideas in 
farming and feeding were listed on the 
program. The Knauf & Tesch Co. rea- 
lized that their customers would profit 
by attending. Notices were mailed 
from the main office and from the other 
two branches informing the patrons that 
free transportation would be furnished 
to the Door county station. More than 
40 farmers accepted the invitation and 
spent a profitable day. They returned 
to their homes grateful to the Knauf 
& Tesch Co., for the interest in their 
welfare and bearing good will toward 
the firm that will eventually result in 
increased business. 


Sells Key Feeders 
Upon introducing their feeds into a 
new territory the Knauf & Tesch Co. 
selects one of the outstanding dairymen 
or poultry raisers and concentrates sales 
effort on him. - When this key feeder 
once becomes a customer, others in the 
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riment station; right, 
aplewood, Wis., branch. 


neighborhood soon fall in line. Repre- 
sentatives of the firm follow up the 
sales and check up the new patrons’ 
results. The key feeder plan of mer- 
chandising has proved successful in ex- 
panding the territories served by the 
main store and the branches. It has 
demonstrated itself to be a slow but 
certain sales builder for the firm. 


Issues House Organ 

Supplementing its field work the 
Knauf & Tesch Co., issues a monthly 
organ entitled “K-T NEWS”. Items 
about farmers from the localities cov- 
éred by all of its stores are published. 
Articles on farming and feeding, out- 
standing results in dairying and 
poultry raising among the cus- 
tomers receive liberal space in the 
magazine. One of the features of the 
paper which attracts an unusual amount 
of interesc is a free exchange column, 
in which farmers are invited to adver- 
tise without cost any products they 
have for sale. Roland ‘Tesch, son of 
Mr. Tesch, who edits the magazine, 
declares that it is the most effective 
advertising plan ever used by the firm. 
The circulation of the paper ranges be- 
tween 5,000 and 6,000 copies monthly. 

A model dairy farm ts owned and 
maintained by the company. near the 
vutskirts of Chilton. 1]t comprises more 
than 100 acres and is equipped with 
modern conveniences. Experiments are 
conducted and the various brands of 
feeds are given practical tests. Custom- 
ers and prospective feeders are invited 
to visit the farm to observe the results 

(Continued on Page Twenty-seven) 
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Able Independent 


Finds 


Tonic 


In Chain Store 
Competition 


By Frank S. 


President, Butler 
| pan more than half a century But- 


ler Brothers have been serving 

the retailers of this country as 
wholesalers dealing in general merchan- 
dise. During this time our company 
has been in close contact with the re- 
tailers, watched their growth and has 
taken as keen an interest in the solv- 
ing of their problems as have the re- 
tailers themselves. Our experience has 
embraced practically every situation 
that may arise in the various geographic 
divisions of the United States, so that, 


in some respects, it has been possible: 


for us to have a more complete view 
of the retail situation than the retailers 
themselves. 

Model Stores Are Aid 

When we announced, a year ago, that 
our company would own and operate 
a group of retail stores, it was a further 
extension in our policy of keeping in 
close contact with retail conditions. Our 
intention has not been to compete with 
strongly established, active retailers, but 
to create outlets for our merchandise in 
districts where we were unable to find 
other suitable outlets. In_ territories 
where independent retail representation 
was inadequaie or non-existent, we 
have set up model stores. In no case 
have we entered into competition. with 
the independent retailer whose business 
was a live, “going” proposition. 

On the contrary, our model stores 
have proved a distinct aid to him. The 
modern merchandising ideas, the effi- 
cient management methods which we 
have been able to put into effect have 
‘made our retail stores veritable labora- 
tories for the quarter million retail mer- 
chants whom we are in business to 
serve. These 250,000 thriving mer- 
chants are lively evidence that the in- 
dependent merchant is not only surviv- 
ing organized competition but is being 
benefited by it. 

Now, what is the situation in retail- 
ing today? Who is doing the lion’s 
share of the business? The nearest au- 
thentic figures we know are those for 
1927 from Paul H. Nystrom, professor 
ef marketing, Columbia universitv: 


Percent Volume 

Department stores...... 16 $6,400,000,00C 
Cham 12 4,800,000,000 
Mail-order houses....... 4 1,600,000,000 
House-to-house can- 

2 800,000,000 
Company and co- 

operative stores........ 1 400,000,000 


Independent, old-time 
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Cunningham 
Brothers, Chicago 


Such changes as occur in the relative 
proportions shown by the above figures, 
will probably be confined mosily to 
group stores and independent mer- 
chants. It seems logical to suppose that 
the former will increase somewhat, 
while the latter will decline in some- 
thing like the same ratio. Nobody can 
say how much. The process will go a 
certain distance and frightened and in- 
competent merchants will be shaken out 
of the field. But it seems certain that 
independent stores, which today control 
two-thirds of all retail business, will 
continue to control a very large part 
of it, probably well over 50 per cent. 

Fundamental Advantages 

Let’s get at the economic basis un- 
derlying the whole situation. As we 
see it, highly organized distributive out- 
lets possess two fundamental advant- 
ages: (1) buying power; (2) high-priced 
brains. 

Buying power is certainly important. 
We venture to say that as between the 
cost of merchandise to the average suc- 
cessful independent and its cost to the 
big buying organization with which he 
competes in the lines with which we 
are familiar, there is a difference of al- 
most 10 per cent. We are referring to 
the price invoice of goods purchased. 
But the essentials of the wholesale .firnc- 
tion remain to be performed by the dis- 
tributive organizations after buying. 
Basically that function, as we all know, 
is to purchase goods long in advance, 
in quantities, from a thousand and one 
sources; to store them, to have them 
ready for immediate shipment in small 
lots as needed by the retail stores, and 
tc arrange for placing them promptly 
on retail shelves. When this work has 
Leen done, we estimate that the spread 
above referred to has been reduced not 
more than 5 per cent. Smaller distribu- 
tive organizations, whose buying power 
is much less, probably have been even 
less in their favor if they have anything. 

Skilled Management 

Now, about high-priced brains, a sec- 
ond advantage. We have seen the es- 
timate somewhere that a certain distri- 
butive organization could hire a $50,000 
2 year man, the greatest expert in his 
line in the world, and his skill and ex- 
perience would be available to each of 
that company’s stores at a yearly cost 
ot something less than $3.00. Placing 
the average independent merchant 
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Frank S. Cunningham 
As head of one of the largest wholesale firms 


in the country, Mr. Cunningham is in con- 
stant contact with independent merchants 
He presents herewith his candid opinions on 
the effect of chain store competition. 


alongside the typical competing chain, 
how great an advantage is this actually? 

This much is certainly true. Any or- 
dinarily observant independent mer- 
chant can gain a large part of the ad- 
vantage of these high-priced experts for 
himself, without paying a penny, mere- 
ly by walking through competing stores 
and noticing how they run things; how 
they arrange stock, trim windows, meet 
customers. We know many alert inde- 
pendents who do this very thing. Fur- 
thermore, we and many other wholesal- 
ers have been doing much the same 
sort of thing for a long time. 

Competition Is Tonic 

Competition on the whole has been 
an excellent tonic for able independents. 
It has disciplined them. The lazy and 
incompetent, of course, are being forced 
cut. But those who remain are strong- 
er because of their study and adoption 
of up-to-date methods. So, pessimists. 
to the contrary, we are not discouraged 
ever the outlook for the independent 
merchant. 

The independent merchant has all of 
those advantages which are the marks 
of the proprietor or owner. His atti- 
tude towards his customers and towards 
all those with whom he comes in con- 
tact, is a pleasing reflection of his “in- 
dependence”. 

Higher prices have been considered 
one of the disadvantages of the inde- 
pendent store. Many merchants of this 
classification have fallen into the belief 
that one of the drawbacks with which 
they have had to cope is an inability 
to meet price competition. Actual com- 
parison, however, has demonstrated that 
in many lines the independent can cope 
on the basis of price and make a satis- 
factory profit. An item for item check 
recently made demonstrated that, in the 
majority of instances, the independent 
was not being oversold. 

In the last analysis, the public will 
be the judge as to which type of retail- 


(Continued on Page Thirty-eight) 


Cue 
> 
> 
‘ 
| 
| | 


Big 
NewMarke 


URING the past three years, the sale of NOPCO Cod Liver Oil to 
poultrymen through dealers has greatly increased, due to the de- 
pendability of the product backed up by vigorous national advertis- 

ing. The thousands of poultrymen who purchase NOPCO have been 
educated to the importance of feeding cod liver oil. 


Yet mixing cod liver oil at home is a tedious job at best. So we have 
consistently encouraged the use of ready-mixed feed carrying the NOPCO 
Guarantee of sufficient Vitamin D. 


Let NOPCO Advertising Boost Your Brand 


Here is a big new market ready for cultivation. Tell these poultry- 
men that they need no longer go to the trouble of mixing cod liver oil at 
home. Tell them that the famous NOPCO Guarantee of sufficient Vita- 
min D goes with every bag of ready-mixed feed you sell. 


If you are not one of the five hundred manufacturers 
who has adopted NOPCO-X or NOPCO-XX as the most 
economical and dependable source of Vitamins, now is 
the time to make arrangements for the coming season. 


Write for our plan today. You cannot afford to handi- 
cap your brand, when your competitors are offering feed 
carrying the well-known and popular NOPCO 
Guarantee of Vitamin D sufficiency. i 


NATIONAL OIL PRODUCTS COMPANY Ine 


JOHNS 
EXECUTIVE OFFICES HIARRISON, N. J. BOSTON, MASS. CHICAGO. ILL. ueneeoeee 
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You Order a Carload 
of Profits 


when you order a carload of Diamond. 
Diamond is a feed that all of your cus- 
tomers can make money with, whether 
they feed dairy cows, poultry or hogs, 
and whether they buy it from you in the 
original red-diamond bags or as part of 
your branded ration. And a profit for 
your customers is, of course, equivalent 
to a profit for yourself. The use of 


Diamond Corn Gluten Meal 


as an ingredient of cow, hen and hog 
rations is a big step toward economical 
production because Diamond furnishes 
a large amount of protein and total di- 
gestible nutrients inexpensively. Ration 
formulas that will make money this fall 
for your feeders and you will be sent 
without cost or obligation. 


Write: 
RATION SERVICE DEPT. 
Corn Products Refining Co. 
17 Battery N.Y. City 


40% Protein 
Guaranteed 


Mfrs., also, of Buffalo Corn Gluten Feed 


trouble free. 
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A Mill 
to Meet Your Needs 


The Gehl Hammer 
Mill will grind any- 
thing you want in any 
capacity. Its many 
heavy, double and 
swinging hammers 
quickly reduce’ the 
feed to a fine grist. 
The Gehl Hammer Mill 
runs light, delivers a 
big capacity for the 
power used and is 


Built to Meet Your Needs 


Tell us about the type of power you use, 
the amount of grist you desire to grind 
per day and describe the layout of your 
feed store or elevator and we will build 
a GEHL Hammer Mill to meet your par- 
ticular requirements. 


Or, if you wish, one of our expert en- 
gineers will gladly visit you, study your 
needs and prescribe the most economical 
and serviceable equipment for your plant. 
This service will be gladly extended with- 
out any obligation on your part. 


Call or write today. 


GEHL 


GEHL BROS. MFG. CO. 
854 S. Water St., West Bend, Wis. 
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Central 


Dealers 


Launch Plans 
To Organize 13 


Local 


LANS for the organization of 13 
local clubs in the Wisconsin ter- 
ritory of the Central Retail Feed 
association were approved at the regu- 
lar bi-monthly meeting of the associa- 
tion’s executive committee, held at the 
Plankinton hotel, Milwaukee, August 18. 

D. W. McKercher, McKercher Mill- 
ing Co., Wisconsin Rapids, was chair- 
man of the group which proposed the 
plan to the executive committee. Other 
members included F. Kern, Sparta, 
Wis.; W. G. Haertel, Minneapolis, and 
W. F. Uebele, Burlington, Wis., presi- 
dent of the Central Retail Feed asso- 
ciation, 

Wisconsin Districts Listed 

The state of Wisconsin has been di- 
vided into 13 districts designated by the 
centrally located city in each, such as 
New Richmond, Eau Claire, Wausau, 
Green Bay, Sparta, Wisconsin Rapids, 
Oshkosh, Plymouth, Portage, Beaver 
Dam, Fennimore and Burlington. Sev- 
eral of these districts now have feed 
clubs, but the Central Retail Feed as- 
sociation expects to organize permanent 
affiliated groups in each district within 
the ensuing year. 

The local clubs will be named in ac- 
cordance with the town or city where 
ithe meetings are to be heid as, for ex- 
ample, New Richmond District Feed 
Dealers club. Each club will have a 
president and a secretary-treasurer and 
is expected to hold at least four meet- 
ings each year. The president of each 
district club will automatically become 
a member of the advisory council of 
the Central Retail Feed association. 


No Local Dues Planned 

There will be no special charge for 
membership in the district clubs, but 
«ll members will be expected to be 
members of the Central Retail Feed as- 
sociation, in which they will pay an 
annual fee of $10.00 per year. The Cen- 
tral Retail Feed association will then 
pay all local expenses including cost 
cf notices, return cards, postage, phone 
calls, special stationery, etc. If the dis- 
trict plan proves successful in Wiscon- 
sin, the Central Retail Feed association 
expects to organize further districts in 
other states, particularly in Minnesota 
and northern Illinois. 

Starting in September, the Central 
Retail Feed association will sponsor a 
new service to its members and the 
feed industry. This service, according 
to plans approved at the executive com- 
mittee meeting, provides for the mailing 
cf feed dealer and commercial feed pub- 
licity to the various daily, weekly and 


Clubs 


raonthly periodicals circulating in the 
territory of the association members. 
Members will shortly be asked w des- 
ignate the papers which tney prefer to 
have receive this publicity and the first 
publicity will be released about Sep- 
tember 15. 
Endorse National Council 

The following resolution endorsing 
the National Feed Merchandising coun- 
cil, was passed by the executive com- 
mittee, and a copy mailed to C. P. 
Clark, Quaker Oats Co., Chicago, chair- 
man of the council: 

“WHEREAS, the executive commit- 
tee of the Central Retail Feed associa- 
tion believes that much good work can 
be done through a strong, representa- 
tive, single organization of feeders, feed 
dealers and feed manufacturers, and 

“WHEREAS, the National Feed 
Merchandising council is now being or- 


-Organization of 13 local clubs 
will be sponsored by the Central 
Retail Feed association to create 
closer cooperation among dealers 
and to facilitate the handling of 
local problems. D. W. McKercher, 
first president of the association 
and now a director, recommended 
the movement to the executive 
board. 


ganized among feeders, feed dealers and 
feed manufacturers for the purpose of 
improving the status of each group and 
fostering the welfare of the entire in- 
dustry, therefore 

“BE IT RESOLVED that the execu- 
tive committee of the Central Retail 
Feed association, meeting at Milwaukee, 
August 18, 1930, herewith offers the co- 
cperation of the association’s officers 
und members to the National Feed 
Merchandising council.” 


Elevator Manager Tells Legge 
How to Get Farm Relief 


NDUCE every person to eat one 

more slice of bread each day and 

the problem of how to dispose of 
z. surplus of 60,000,000 bushels of wheat 
will be solved. This is the farm relief 
plan advocated by Al Swanson, mana- 
ger, Cooperative Equity Exchange, 
Copeland, Kans., in a recent letter to 
Chairman Legge which was published 
in the August issue of “Our Paper”’. 
The idea was prompted by one of Mr. 
Legge’s talks which was attended by 
Mr. Swanson end in which the farm 
board leader mentioned that if anybody 
had an idea of how to dispose of the 
60,000,000 bushels of surplus wheat he 
would be pleased to hear it.” 

“T have an idea that the farm board 
could work out and without a great deal 
of expense,” the letter reads. “I have 
talked this matter over with the mill- 
ers, grain men, farmers, bankers and 
also with some of the members of the 
Farm Grain Corp., and they all seemed 
to think it would be workable and they 
advised me to write you as chairman 
of the farm board in regard to putting 
the plan to work. 

“It has been figured out that if every 
one in the United States woud eat only 
one more slice of bread per day it 
would take in the course of a year 60,- 
(00,000 more bushels of wheat. 

“The idea would be to adopt a simple 
slogan such as: ‘EAT ONE MORE 
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SLICE.’ Have all the broadcasting 
stations every day announce to EAT 
ONE MORE SLICE. Put page ads in 
the popular magazines and newspapers. 
Put an advertisement in every movie 
theater in the land to EAT ONE 
MORE SLICE. Also have the lead- 
ing surgeons and doctors endorse the 
eating of bread and remove the folly of 
leaving bread cut of our diet as it is 
done by many today. This idea should 
have the backing of all farmers, bank- 
ers, millers and grain men and should 
be easy to put over. 

“We know before the war America 
consumed almost one bushel more 
wheat per capita than now, and I be- 
lieve that by six months constant ham- 
mering at this thing it could be put over 
end the eating of bread made very pop- 
ular. Proclaim it from everywhere. Eat 
ONE MORE SLICE OF BREAD, the 
healthiest, cheapest food in the world 
today. 

“With the great resources of the fed- 
eral farm board and with your great 
prestige, I believe this popularizing of 
the eating of bread could be made real, 
would solve the problem of our surplus 
and accordingly raise the price of all 
our food products.” 


JACK STEWART, Reliance Feed 
Co., Minneapolis, spent last week with 
his folks in Indiana. 
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Fred Zinn Is Elected President 
By Michigan Dealers 


More Than 100 Members Attend Convention at Jackson 
Steenbergh, Quinn, Prue, Egly Discuss Business Topics 


RED ZINN, Battle Creek, Mich., 

was. elected president of the 

Michigan Grain, Feed & Hay 
Dealers association at the 29th annual 
convention of the organization, held at 
the Hotel Hayes, Jackson, Mich., Au- 
gust 20. 

Bard Pomeroy, Middleton, was elect- 
ed first vice president and Russell E. 
Ward, Jackson, second vice president. 
Directors elected for two years are D. 
R. Agin, Battle Creek; H. R. White, 
Scotts, and Raymond Smith, Lake 
Odessa; for one year, L. E. Marshall, 
Lansing. Two directors, Albert Riedel 
and W. I. Biles, both of Saginaw, con- 
tinue in office for one year. 

Approximately 125 members and 
guests, including the ladies. assembled 
in the Georgian room of the Hotel 
Hayes for the luncheon and musical en- 
tertainment which opened the conven- 
tion. Mr. Ward served as chairman 
and toastmaster. Mr. White responded 
to the address of welcome delivered by 
M. R. Hulliberger, mayor of Jackson. 

Following luncheon, the ladies left 
the room to attend the Michigan thea- 
ter and the men remained in _ their 
places for the convention session. Mr. 
Ward turned the meeting over to Pres- 
ident Marshall and David K. Steen- 
bergh, managing editor of The Feed 
Bag, Milwaukee, was introduced as the 
first speaker, discussing the subject: 
“Merchandising for Cash”. 

Before starting his address, Mr. 
Steenbergh told a few stories and com- 
plimented the association for progress 
made during the past year. “You have 
two things to be especially proud of,” 
he said. “First because you have prac- 
tically put the feed business of the state 
of Michigan on a cash basis and second 
hecause many members, other than the 
officers, took part in the active work 
of the association particularly with re- 
spect to its cash basis efforts. An as- 
sociation can only be as good as its 
members and it can only offer as much 
service as its individual members are 
willing to give. Too many associations 
rely entirely on their officers and it is, 
therefore, a wonderful thing for your 
organization to have had the services 
of such men as Lou White, Perry Hay- 
den and Russell Ward in addition to 
your officers and particularly your en- 
ergetic and capable secretary, Tracy 
Hubbard. The successful efforts of 
these men should be an inspiration and 
an example to every single member of 
the' Michigan Grain, Feed & Hay Deal- 
ers association. 

“Hard times are a help rather than 
a handicap to the man operating a re- 
tail feed business on a cash basis. Peo- 
ple spend money freely in good times 
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and are less inclined to appreciate or 
give much attention to the savings pos- 
sible through cash buying. As Flamin’ 
Mamie says, ‘Lots of people who were 
Lurning money yesterday, are sifting 
ashes today’, and the majority of farm- 


Fred Zinn 


ers will be found anxious to take ad- 
vantage of the savings which they can 
obtain at cash basis feed stores. 

“How much can farmers save by pay- 
ing cash or, in other words, how much 
can a feed dealer who changes trom a 
credit to a cash basis afford to reduce 
his prices. To answer this question, we 
must determine how much it costs to 
handle feed and how much it costs to 
extend credit. 

“Prof. E. H. Rinear made a survey 
among feed dealers in New Hampshire 
in which he discovered handling cost to 
range from $2.00 to $10.00 per ton, de- 
pending on volume. Costs for the ma- 
jority of stores were between $4.00 and 
$6.00 per ton. The gross margin ob- 
tained at these stores ranged from $2.00 
to $12.09 with the majority between 
%400 and $6.00. The gross margin ob- 
tained represented from 8 to 20 per cent 
of the sales prices. 

Cash Saves at Least 3% 

“The cost of credit was determined 
in a New York state survey made by 
Prof. B. B. Hart at $4.60 per $100. He 
also found that the average feed store 
bill ran about four months and that the 
annual cost of credit, therefore, would 
be at $13.40 per $100 or 13.4 per cent. 

“According to these figures, the feed 
dealer who changes from a credit to a 
cash basis could afford to reduce his 
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prices $4.60 per $100 sale or 4.6 per 
cent and still make the same amount of 
money he formerly did. In _ practice, 
however, we find that most feed dealers 
reduce their prices about 3 per cent in 
accordance with the following example: 

“The dealer pays $30.00 a ton for 
good 16 per cent dairy feed, On a cred- 
it basis, he would mark up his price 15 
per cent and sell the feed for $34.50 but 
as a cash dealer he undersells the credit 
dealers approximately 3 per cent, so his 
actual retail price is $33.50. 

“Cash basis dealers must give more 
time to the study of feeds and feeding. 
In years gone by, the retail feed busi- 
ness was just a case of buying and sell- 
ing. Now it is one of service and knowl- 
ledge and we must study our trade pa- 
pers, farm papers, feeding bulletins, join 
cur associations, talk with our competi- 
tors and actually go out and call on 
them to see what they are doing. 

“Every cash basis dealer should do 
a lot of direct mail advertising. It is 
the best type of advertising for the feed 
dealer and progressive feed dealers 
should maintain up-to-date mailing lists 
and have mimeograph machines of their 
own which they know how to operate 
and use frequently. They should make 
their direct mail cards interesting and 
should include pictures and prices when- 
ever possible. This does not mean that 
they should advertise cut prices, for the 
prices need only be fair, giving full 
value and quality per dollar. 

“Cash basis feed dealers should keep 
their minds busy thinking of new ideas 
to increase business. They can hold 
meetings of their customers, serving 
cigars and a free lunch of rolls, hot 
dogs and coffee. Seeds and fertilizer 
meetings can be held in the spring, 
dairy and poultry feeding meetings in 
the fall and flour baking meetings in 
the winter. State and college agencies 
and the various manufacturers are al- 
ways glad to cooperate in consumer 
meetings of this kind. 

“Special sales weeks featuring items 
such as flour, salt, dairy feed or poul- 
try feed are mighty good sales build- 
ers and helps in obtaining new custom- 
ers. These weeks should extend from 
Saturday to Saturday, be thoroughly ad- 
vertised by direct mail to each home 
in the community and include premium 
gifts with each purchase of the sales 
item. We know one dealer who has 
recently held two successful sales weeks 
giving a bread knife as a premium with 
flour and a clothes pin apron as a pre- 
mium with salt. Both these premiums 
cost approximately 10 cents each and 
the dealer was able to get the manu- 
facturers of the products featured to 
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SIMPLE, COMPLETE 
AND MAGNETICALLY 
AUTOMATIC... . | 


With trapopsn. Cut- : 
ting current by 


H i i 
» » » No Mechanical 


tramp iron is dropped 
‘il 


Contraptions Wanted 
or Needed | 


The Stearns Type FT High Duty Magnetic s 
Separator is simple, complete, and magnetic- se 
ally automatic; it is entirely free of all me- 

chanical contraptions, (sometimes necessary 

to the successful operation of equipment of 

this nature). It requires no special pulleys, 

belting, ropes, chains or other devices. 


The complete separator, as illustrated, is at- 
tached directly to feed table. When tramp 
iron has collected it is released by cutting off 


7 CLOSED 
current which automatically springs the trap, | closed. Clog 
dropping collected iron and preventing its trap into nn 
dispersal into the grain. Turning on current device nn 
magnetically closes the trap; no resetting Se. 


device of any kind is needed. acacaeaieenie 


The Stearns Type FT is the only magnetic 
separator of its kind possessing this remark- 
able, magnetically automatic feature, fully 
covered by pending patent application. It is 
purposely made simple and compact for the 
needs of small flour and feed mills, and pro- 
vides positive protection against the dangers 
of tramp iron. 


Provides Positive Protection against Tramp Iron. 


| 


Get the complete facts, return the coupon. 


MAGNETIC SEPARATORS 


MAGNETIC MFG. CO., 277 23rd Ave., Milwaukee, Wisconsin. 
Please send me Bulletin 90 and Facts on FT Separator. 


Name 
Company. 
Width of Spout. Capacity 
Kind of Material Electric Current 
DC Voltage 
Write for this valuable bulletin | Address City State 


on Magnetic equipment for flour 
feed and cereal mills. 
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Quaker 
FUL-O-PEP Quaker 


POULTRY FEEDS 


soo 


CHICAGO. 


Quaker Feeds... 
Quaker Selling Plan = 


TreQueker Ompary 
US 


~a Winning Pair 


UST think of it—a balanced live stock and poultry feed for 

every purpose. That, coupled with the Quaker sales plan, 
makes a combination that simply can’t be beat. Quaker dealers 
everywhere are taking advantage of quick turnover, ready 
delivery, low inventory, intensive advertising and repeat sales 
to build themselves profitable feed businesses. If you aren’t 
already handling Quaker live stock and poultry feeds, you 
should investigate the possibility they hold for you. Write a 
card requesting information about Quaker feeds and the 


Quaker selling plan. Do it now. 


THE QUAKER OATS COMPANY, Chicago, U.S. A. 
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THE FEED BAG 
SURVEY 


How’s business? 

You will find this question answered 
by reading the report of results of a 
survey conducted by The Feed Bag and published in this 


issue. Because of the splendid response of our dealer read- 
ers to whom questionnaires were submitted, we are able to 
present one of the most comprehensive analyses of pres- 
ent and future business conditions ever compiled in the feed 
industry. It is gratifying to note that the feed business is 
maintaining the levels. of last year despite the economic de- 
pression which has seriously affected many other lines of 
trade and that future prospects are very bright. 

It is sincerely hoped that the result of the survey, pub- 
lished in this issue of The Feed Bag through the thorough 
and consistent efforts of the staff, will prove helpful to all 
members of the feed industry. Dealers can use the figures 
conveniently to compare their business with the general av- 
erage and to determine whether they are oversupplied or un- 
derstocked and whether they have booked in sufficient volume 
to meet future business demands. Manufacturers have an 
opportunity to gauge their production levels by present stock 
en hand among the dealers and the amount of material which 
they intend to purchase. Salesmen, by carefully reading the 
results of the survey, can more effectively distribute their 
efforts and gain a general perspective of the future market. 

Compiling of the results of the survey required an un- 
usual amount of time and hard work. The Feed Bag staff 
will feel well repaid if members of the industry find in it 
the means to a more economical application of their efforts 
and encouragement to take advantage of the promising con- 
ditions and make the forthcoming year the most successful 
and prosperous in the history of their business. 


MIXED FEED 
PUBLICITY 


A good and intelligent advertising man 
of our acquaintance, associated with an 
agency serving one of the largest feed 
manufacturers of the country, recently wrote asking if we 
had noticed an article which discouraged the use of com- 
mercial mixed feeds and which he understood had been 
published in a Milwaukee newspaper. If we had seen it, he 
wanted to know if we had done anything to expose the false 
doctrine to the editors of the publication. 

We did not see the article in question but we have seen 
many like it. Most of them are stupid pieces of publicity 
evidently emanating from some agricultural publicity bureau 
and based on statements of some alleged authority who is 
either incorrectly quoted or absolutely blind to progress 
which has been made in the sciences. of feeds and feeding. 

The amount of publicity of this type which appears is 
less than it was several years ago but the volume seems to 
have increased during the past year because of the greater 
attention which editors are giving to agricultural problems. 
One can hardly blame the newspapers for publishing this 
material for most editors are not farmers and they are, there- 
fore, not informed with respect to feeds and feeding. They 
are interested in giving attention to agricultural news in 
their publications and toward this end, they publish what 
they believe to be the best of the material which reaches 
their desks. 

We of the feed industry would find it very difficult to 
stop the detrimental publicity at its source for the sources 
are very numerous and'constantly changing. We can, how- 
ever, make some arrangements to supply interested publica- 
tions with feeds and feeding’ news which is not prejudiced 
against commercial mixed feeds. We should maintain a 
public service bureau, in charge of an intelligent publicity 
man in constant touch with expert nutritional authorities, 
which would regularly supply publications with fair agri- 
cultural news and agricultural and trade organizations with 
neutral speakers who understand both practical farming and 
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the value of commercial mixed feeds. 
The Central Retail Feed association has announced that 
it will send some news material to publications in its ter- 
ritory during the next three months in an effort to make 
available to the editors some unbiased articles which are 
fair to all and not prejudiced against feed dealers and com- 
mercial mixed feeds. The Central Retail Feed association 
realizes that it will not be able to accomplish much with 
the limited funds it has available for this purpose but it does 
believe it will be able to demonstrate what could be aone if 
such a movement were properly planned and financed. 


RATE PROTESTS Feed men are justified in protesting 
JUSTIFIED the changes in shipping rates on 
mixed feeds as ruled by the inter- 
state commerce commission. They are prompted to act for 
their own well being and for the welfare of the consumer. 
The revision as ruled by the interstate commerce com- 
mission includes the abolishing of milling in transit privileges 
and displaces them with flat rates on mixed feeds. Under 
tthe new listing it will cost more to ship feeds. The con- 
sumer will be compelled to pay higher prices. 

Why government agencies should act with such incon- 
sistency is difficult to understand. The federal farm board 
is endeavoring to bring relief to the farmers by helping them 
obtain greater profits on their products. The interstate com- 
merce commission makes a ruling that directly increases the 
price of feeds upon which the farmer depends for eggs, milk 
and meat, his chief sources of revenue. Is it any wonder 
that agriculture cannot obtain relief? 

Members of the feed industry owe their support to the 
consumers of their products. By protesting the recent 
changes in shipping rates made by the interstate commerce 
commission they are striving to keep down the level of feed 
prices as much as possible so that the feeder will be enabled 
to produce with a greater margin of profit. 

It is hoped that when all facts in the case are presented 
to the commission, it will reconsider its decision and permit 
the present shipping arrangements on feeds to continue. 
Both agriculture and the feed industry are vitally concerned. 


PROGRESS IN Practically all of the leading feed 
THE INDUSTRY manufacturers of the nation have 
agreed to put the merchandising plan 
of eliminating long term bookings and discontinuing guaran- 
tees against price declines into operation. This movement 
marks a significant, wholesome trend in the feed industry. 
Primarily, the application of the plan and its almost un- 
animous acceptance demonstrates that the manufacturers are 
sincere in their efforts to improve the business standards of 
the industry. For the first time in the history of feed mer- 
chandising a national cooperative movement has _ been 
launched. It is a long step forward from the days when 
most business men operated on the principle, “my competi- 
tor be damned”. Feed manufacturers as well as dealers have 
come to the conclusion that more can be accomplished by 
working together than by attempting to annihilate each 
other. Operating on this principle, the industry is moving 
in the right direction. 

The second but none the less important aspect of the 
cooperative marketing practice movement is the impression 
it will have upon the feeders of the country. Careful ob- 
servance and application of the rules of the merchandising 
plan will create a more economical system. of distribution 
and will result in a smoother functioning of business. Better 
prices and improved service will be enjoyed by the ultimate 
purchaser of feeds. He will have greater respect for the 
dealer who sells him the product and the manufacturer who 
nakes it. He will enjoy trading with the industry and will 
consequently be induced to purchase more feeds. 
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CASH PAY for the 
Miracle Molasses Process! 


Pay for this wonderful cold molasses process en- 
tirely out of your profits. We have found that 
the credits we have extended in the sale of the 
MIRACLE MOLASSES PROCESS are 100% 
good—everybody makes money and is enabled to 
pay for the process out of their profits. 


So if you have the grinding equipment—it does 
not matter what kind of grinding machines you 
may have—we will sell you the size MIRACLE 
MOLASSES PROCESS you may need without 
any cash payment and give you two years in which 
to pay for it. 


If you have no grinding equipment we will sell you the most efficient, largest producing and 
best built hammer mill, THE MIRACLE ACE HAMMER MILL, on terms that will enable 
you to soon pay out on it. 


Remember our Service Department will tell you 
all you have to know about making sweet feeds, 
all about how to do, for the first time, custom 
sweet feed milling. There are no secrets about this 
business. We will show you how you can make 
better and cheaper sweet feeds than are or can be 
shipped into your community—no competition to 
‘fear. 


Here is your opportunity to get into the most 
profitable part of modern day milling—more 
millions have been made out of manufacturing 
the balanced sweet feed ration than ever were 
made out of flour milling. 


Write us at once, today, about your situation and requirements, let us send 
our booklet, the ‘“‘Miracle Sweet Feed System,”’ and follow it with one of 
our engineers to figure on your installation. 


THE ANGLO AMERICAN MILL COMPANY 


a THE WORLD’S LARGEST BUILDERS OF GRAIN GRINDING MACHINERY 
270-300 KENNADAY AVE. OWENSBORO, KY. 
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National Grain, Feed Men to Hear 
Noted Speakers at Chicago 


Annual Convention Will Be Held October 13, 14 and 15 
Special Program, Trade Show Are Now Under Preparation 


XTENSIVE preparations are un- 

der way for the 34th annual con- 

vention of the Grain & Feed 
Dealers National association which will 
be held at the Hotel Sherman, Chicago, 
Ill, October 13, 14 and 15. Several not- 
ed speakers are already obtained for the 
special program to be presented during 
the event. : 

The first annual trade show which will 
be held during the convention is ex- 
pected to attract an unusually large at- 
tendance. Manufacturers and distribu- 
tors of equipment for grain and feed 
dealers from all sections of the country 
are planning to exhibit their products. 
More than 10,000 square feet of floor 
space has been reserved for the show. 


Three Noted Speakers 

Speakers already scheduled for the 
convention are T. A. Donnel, chief me- 
teorologist, in charge of the Chicago 
weather bureau; D. W. McMillen, Al- 
lied Mills, Inc., Chicago, and president 
of the American Feed Manufacturers as- 
sociation; Harry A. Wheeler, vice-presi- 
dent, First National bank, Chicago; and 
John E. Curtiss, chairman, Nebraska 
state railway commission, Lincoln, Neb. 

Mr. Donnel will discuss weather prob- 
lems and will explain how the data is 
collected for issuing daily weather fore- 
casts. He will also explain the daily 
weather map which is posted in grain 
exchanges and will show grain and feed 
men how to read the map to post them- 
selves on forthcoming weather condi- 
tions in various sections of the coun- 
try. 
Mr. McMillen will devote his address 
to a discussion of problems confronting 
the feed trade. “Government and Busi- 
ness” will be the topic discussed by Mr. 
Wheeler. Mr. Curtiss will explain the 
recent decision of the interstate com- 
merce commission on the reduction of 
freight rates for farm products and will 
tell how it affects the grain and feed 
men. 


More Speakers Planned 

Two more noted speakers are ex- 
pected to be cbtained within a short 
time. Plans for entertainment at the 
convention are also rapidly progress- 
ing. 

Business sessions during the event 
will begin in the morning and close at 
noon. The afternoon will be free for 
those who wish to visit the numerous 
exhibits arranged for the annual trade 
show. Booths will remain open until 
10:30 p. m. daily. 

Reduced rates of fare and one-half for 
the round trip on all railroads to the 
convention will be available. All per- 


sons who plan to attend the convention 
are advised to make their transportation 


Call to order by President Bert T. Dow. 
Invocation. 


Bunnell, President. 
_. Address—Harr 
president of the Cham 


Presentation of Booster Prizes. 


charge of the weather bureau, Chicago. 


Nebraska. 


Smith, Hutchinson, Kansas. 


Unfinished Business. 

Reports of Convention Committees. 
Election and Installation of Officers. 
New Business. 

Adjournment. 


Tentative Convention Program 


MONDAY, OCTOBER 13. 
Morning Session, 9:30 O’Clock. 


Address of Welcome on Behalf of the Board of Trade of the City of Chicago—John A. 


Response on Behalf of the Grain Trade—Ben E. Clement, “Waco, Texas. 


A. Wheeler, vice-chairman First National Bank, Chicago and first 
r of Commerce of the United States. 


President’s Annual Address—Bert T. Dow, Davenport, Iowa. 
Report of the Secretary-Treasurer—Charles Quinn, Toledo, Ohio. 


Appointment of Convention Committees. 


TUESDAY, OCTOBER 14. 
Morning Session, 9:30 O’ Clock. 


Address—‘‘How ‘to Read the Weather Map’—C. A. Donnel, chief meteorologist in 


Address—“‘Decision of the Interstate Commerce Commission in the Western Grain 
Rate Case.”—John E. Curtiss, former chairman Nebraska state railway commission, Lincoln, 


Address—‘“‘The Constitutionality of the Agricultural Marketing Act”—F. Dumont 


Transportation—Henry L. Goemann, chairman, Mansfield, Ohio. 
Legislation—James L. King, chairman, West Chester, Pa. 

Crop Reports—S. L. Rice, chairman, Metamora, Ohio. 

Membership—Lester Stone, chairman, Amarillo, Texas. 

Committee on Rejected Applications—W. J. Edwards, chairman, St. Louis, Mo. 


WEDNESDAY, OCTOBER 15, 
Morning Session, 9:30 O’Clock. 


Address—‘‘Problems Confronting the Feed Trade.”—D. W. McMillen, President 
American Feed Manufacturers association, Chicago, IIl. 


Trade Rules—S. P. Mason, chairman, Sioux City, Iowa. 

Grain Products Committee—W. O. Fehling, chairman, Philadelphia, Pa. 

Uniform Grades Committee—Geo. C. Martin, Jr., chairman, St. Louis, Mo. 
Arbitration Appeals Committee—W. W. Manning, chairman, Fort Worth, Texas. 
Reports from the Six Arbitration Committees and the Feed Arbitration Committee. 


and hotel reservations early. 
Charles Quinn, secretary of the Grain 
& Feed Dealers National association, 
who is directing arrangements for the 
convention, is convinced that this year’s 


General Mills Re-elects 
Officers, Directors 


Officers and directors of General 
Mills, Inc. were re-elected at the annual 
stockholders’ meting held recently. Re- 
elected officers are James F. Bell, pres- 
ident, Franklin M. Crosby, vice-presi- 
dent, Donald D. Davis, vice-president 
and treasurer, Putnam D. McMillan, 
vice-president, Sidney Anderson, vice- 
president, G. Cullen Thomas, vice-pres- 
ident, and Harry A. Bullis, secretary 
and controller. Directors are James F. 
Bell, Charles C. Bovey, Harry A. Bul- 
lis, Franklin M. Crosby, John Crosby, 
Donald D. Davis, Putnam D. McMillen 
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meeting will be the largest ever held by 
the organization. 

“A great program is being prepared,” 
he reports, “and it will pay every grain 
and feed man to attend.” 


and Frank J. Morley, all of Minneap- 
olis; Frank B. Burke, San Francisco; 
Frank F. Henry, Buffalo; Carl E. 
Humphrey, Oklahoma City; Roger S. 
Hurd, Wichita, Kans.; Frank Kell, 
Wichita Falls, Tex.; Thomas C. Thatch- 
er, Wichita Falls, Tex.; James E. Lar- 
rowe, Detroit; Harry G. Randall, Kan- 
sas City, and Stanley A. Russell, New 
York. 


WILLIAM HOFFMAN, SR., Hoff- 
man Feed Co., Middleton, Wis., died 
August 3 at the age of 83. He founded 
the Hoffman Feed Co., in 1882 and was 
actively engaged in its management un- 
til shortly before his death. 
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Kenton D. Keilholtz 


Mr. Keilholtz prepared this address for 
at the recent Michigan Hay, Grain & 
Feed Dealers iation convention. 


HEN Mr. Marshall asked me 

to present some statistics to 

the members in convention 
here, I immediately recalled one of the 
first statements made by my beloved 
partner, Mr. Southworth, that “Figures 
won't lie, but liars will figure.” Statis- 
tics are usually dull and for that reason 
I will hit only the high spots. 

The grain trade is full of romance. 
A large majority of the people con- 
nected with the trade work up from 
boyhood and devote their entire lives 
to the business. I am following the 
footsteps of Mr. Southworth, who spent 
over a half century in the grain trade. 
This is my 28th year. Its ever chang- 
ing conditions have a fascination which 
lend a thrill to the trade. 

Board of Trade Service 

Recently the Chicago Board of Trade, 
with its 1,600 members _ scattered 
throughout this and foreign countries, 
dedicated its new 44 story building after 
§2 years of continuous service. The 
Chicago Board of Trade furnishes fa- 
cilities and protection for farmers and 
dealers everywhere, and its quotations 
can be found in 540 cities and towns 
throughout the United States. To pre- 
vent the possibility of corners, 17 dif- 
ferent grades of wheat are deliverable 
on future contracts. They are made up 
of three varieties of wheat and are ap- 
plied from 1% cents premium to 5 cents 
discount, according to grade. 

Many factors go to make up the price 
of grains. Wheat is a world commod- 
ity. More or less wheat is raised in 
almost every civilized country. Har- 
vesting is continuous throughout the 
year, starting with Australia in January 
and finishing with Argentine in Novem- 
ber and December. In this country, 
harvest starts in May in Texas and fin- 
ishes in the Dakotas in August. Har- 
vesting throughout Europe is slightly 
later, but continues during most of that 
period. The weather plays the most 
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Analyzes World 
Crop Outlook 


Advises 


Dealers 


To Be Alert 


By Kenton D. Keilholtz 


important part in price making, as the 
volume of the crops is so largely de- 
pendent upon it. Government figures 
show that 41 per cent of the damage 
done to crops is due to lack of moisture 
and only 8 per cent to excessive mois- 
ture. The remainder is made up of 
other climatic conditions, plant diseases 
and insects. 
Supply and Demand 

After the crop is produced it is then 
supply and demand that makes the 
price. Small crops frequently bring 
larger returns to the producer than 
large ones, due to a higher level of 
prices. They also influence the price 
of other commodities, usually resulting 
in substantially larger returns. Our big 
wheat crop of 1915 brought the farmer 
only $15.58 per acre, whereas two years 
later the returns brought him $31.68. 
Back in 1900 they ran as low as $7.61. 
Until recently the pre-war figures of 
July, 1914, when Chicago May wheat 
sold at 84% cents, stood as the lowest 
for recent years. During the war cash 
wheat sold as high as $3.25, and later 
in January, 1925, May wheat reached 
$2.057%. This has been termed the Cut- 
ten year and many of us can still recall 
it. 

In contrast to the bumper crop of 
1925, when 1,025 million bushels of 
wheat were produced in this country, 
a crop of only 636 million was raised 
the next year, and a like amount in the 
following year. Similar extremes are 
shown in exports, which have ranged 
from 44 million in 1905 to 366 million 
in 1921. The food administration which 
arranged for credits to European coun- 
tries was largely responsible for the 
maximum clearances from this country 
that year. Our visible supply has ranged 
from less than a million to over 194 
million. Our per capita consumption of 
wheat averages slightly less than five 
bushels per person. France and Italy 
are larger consumers, France leading 
with an average of 7.5. Germany con- 
sumes more rye and limits its wheat 
diet to 2.3. In India the consumption 
is less than one bushel. 

An import duty of 42 cents per bushel 
keeps wheat produced at lower cost in 
other countries from our shores, ex- 
cept for some Canadian wheat which is 
milled in bond. Although our country 
is growing rapidly, gaining 17 million 
population in the past 10 years, there 
should never be any fear as to our 
ability to produce all our domestic re- 
quirements. Strange as it may seem, 
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the area of the state of Texas alone is 
larger than all the acreage put to wheat 
and corn. 

Enough for the past. What about the 
present and future? While harvest was 
bringing increased returns of winter 
wheat, spring wheat was suffering from 
drought and our total estimated crop of 
821 million bushels is somewhat below 
the five-year average. This with our 
larger carry-over would have been bur- 
densome, without an _ extraordinary 
export demand, had it not been for the 
calamity which has befallen the corn 
crop. Due to a reduction in the corn 
crop of around 600 million bushels, ow- 
ing to the most serious heat and 
Grought this country has experienced in 
many years, our normal démand of 
wheat for feed is likely to be increased 
from 35 to over 100 million. Bread 
consumption may also be larger, due to 
its comparative cheapness and the short- 
age of vegetables. The government’s 
August corn estimate of 2,212 million 
compares with five crops of over three 
billion bushels produced and consumed 
in this country. Exports are usually 
small compared with the size of the 
crop and around 85 per cent is actually 
consumed on the farms. 

Export Prospects Good 

Canadian wheat crop also suffered 
from drought and rust damage and, 
while returns should be substantially 
higher than last year’s small crop, it 
may be 200 million under her record 
crop of 1928, While we have been suf- 
fering from the most serious drought 
in years, crops in Europe are being 
damaged by excess rains. Contrasting 
the situation in France of a year ago 
when she had liberal amounts of wheat 
for export, France will probably re- 
quire imports of 150 million to keep her 
bread basket filled this year. Italy also 
suffered from crop damage, and will 
probably require 75 million more than 
last year. These shortages and the fact 
that the carry-over in Europe is prob- 
ably 115 million less, and Argentine has 
80 million less, to compete with us dur- 
ing the remaining months of this year, 
our wheat should find a ready export 
demand during the coming months. 

Russia Not a Factor 

Russia is not a great factor, but suf- 
ficient to give European buyers ammu- 
nition to restrain our bullish enthusi- 
asm. It is thought she may export 35 
million more than last year. With the 
amount of American farm machinery 

(Continued on Page Forty-three) 
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It Will Pay You to 


EXHIBIT 


Atthe FIRST ANNUAL TRADE SHOW during 
The 34th Annual, Convention—Oct. 13 to 15 


GRAIN & FEED DEALERS 
NATIONAL ASSN. 


Never before has there been a real Trade Show. This year, however, 10,000 feet of space 
adjoining the Convention Hall wi!l be devoted to exhibits of interest to all allied industries 
and to everyone who attends the Convention. . . . A big opportunity for you to display 
and personally contact all your customers and prospective customers at very little cost. 
As usual, the Convention as well as the Trade Show will be at 


3 Single Room 
J with Bath 
DRIVE 
i and up 
Your Car 55 Double Room 
j with Bath 
Right into ot $400 2 day 
Hotel 4 and up 
Sherman 
ga! 
- EXHIBIT SPACE 
is still available, but 
Te 4 yet it will pay you to 
tt 
wit t 2 
3 a 8 complete "informa: 
3 A. B. Coffman, 


RANDOLPH CLARK:-LAKE-LA SALLE-STREETS 
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FEED DEALERS ANSWER 


The Feed Bag Conducts 
Extensive Survey 


By David K. Steenbergh 


HE retail feed business will be 
about the same this season as it 
was last year in the North Cen- 
tral states and the East, including New 
England, according to dealers who an- 
swered a questionnaire mailed to several 
hundred names picked at random from 
the circulation lists of The Feed Bag. 
Fifty-three per cent of the dealers an- 
swering the questionnaire described bus- 
iness prospects as fair, 36 per cent as 
good, 10 per cent as poor and 1 per 
cent as excellent. 
Business to date this calendar year 
was considered the same as last year 
by 51 per cent of the dealers, 30 per 


cent said it was worse and 19 per cent’ 


said it was better. Describing business 
of the immediate past, 54 per cent of 
the dealers said it was fair, 36 per cent 
good, 7 per cent excellent and 3 per 
cent poor. Opinions with respect to 
past and future business were approxi- 
mately the same from dealers in all 
states covered by the survey. 
30.5 Per Cent Returns 

A, total of 612 questionnaires were 
mailed to that number of The Feed Bag 
readers on August 12. One hundred 
eighty-seven of these, or 30.5 per cent, 
were answered and returned. The re- 
turned questionnaires were equally di- 
vided between the North Central states 
and the East, including New England. 
The greatest number of answers were 
received from Wisconsin and New York. 
Each questionnaire included 17 major 
questions and required a total of 76 sep- 
arate answers. 

Most feed dealers are conservative, 
and say “fair” when the average man 
would say “good”, This is clearly in- 
dicated in the explanations which. the 
dealers give with respect to why they 
believe business will be fair, good or 
poor, as the case may be, and also in 
the figures to be detailed later which 
reveal that the average dealer has ap- 
proximately 8.7 cars of feed, flour and 
feed ingredients booked for delivery be- 
tween now and December 31, expects 
to buy 14.9 additional cars for delivery 
before December 31 and has a stock on 
hand of approximately 9.4 cars. And the 
feeding season, it should be remem- 
bered, is just starting. 

Business Conditions Favorable 

Feed business will be fair, the dealers 
reason, because prices of milk and other 
farm products are going up and present 
low feed prices are attractive. The 
feeding season has started earlier and 
will be longer because of dried-up pas- 
tures. “There is no over-production of 
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feed grains on farms but there will be 
plenty of grinding and mixing. General 
conditions are improving and there is 
a better feeling among farmers. The 
poultry and livestock population is nor- 
mal with even an increasing number of 
pullets noted in some sections. “I am 
working harder and determined to keep 
going.” 

This last explanation is repeated many 
times by dealers who expect business 
will be good. The “good” dealers also 
1epeat all the other reasons which are 
given by the conservatively optimistic 
dealers who expect business to be fair. 
They generally explain that milk prices 
are advancing and ensilage, corn and 
pasture are very poor. Farmers are 
keeping and feeding their livestock wait- 
ing for better marketing conditions. 
Cash grain and other cash crops such 
as tobacco are good. There will be a 
good demand for protein concentrates. 

The more pessimistic dealers who say 
business will be fair, have much the 
same reasons as those who predict it 
will be poor. They say milk and farm 
products prices are too low and the 
farmer is “broke’y. Feed grain crops 
are large and feed prices are compara- 
tively high. Several mention “unem- 
ployment” and “general conditions’’. 

Average Stock 9 Cars 

The average dealers who answered the 
questionnaire reported a stock on hand 
of approximately 9.4 cars. This consist- 
ed of 6.4 cars of feed, including bran, 
middlings, mixed wheat feed, linseed 
meal, cottonseed meal, gluten feed and 
meal, soy bean meal, dairy feed, calf 
feed, scratch feed, mash feed, hog feed, 
and crushed oyster shell, 65.8 bbls. of 
fiour, 2,633.4 bu. of grain, 175.8 bags 
of salt, 15.9 bags of dried skim milk and 
13.2 cwts. of buttermilk. 

Eastern dealers had slightly larger 
stocks than those reporting from the 
North Central states with 6.6 as com- 
pared with 6.3 cars of feed, 3,390 as 
compared with 1,926.4 bu. of grain, 179.7 
as compared with 172 bags of salt, 29.7 
as compared with 3.3 bags of dried skim 
milk and 25.7 as compared with 1.7 
cwts. of buttermilk. Western dealers 
had an average stock of 80.6 bbls. of 
flour as compared with 49.6 in the East. 
Eighty-four per cent of the dealers who 
returned the questionnaires answered 
the question with respect to stocks. 

Average Booking 9 Cars 

The bookings of the average dealer 
for delivery up to December 31, to- 
taled approximately 8.7 cars. This in- 
cluded 7 cars of feed of all kinds, 101.8 
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Compare Your 


{ 


East, New ENGLAND 


Propucts — 

Stock | Bookings} Will Suy: 
Bran (Toms)................ 26.6|  32.7| 39.3) 
Middlings (Tons)............ 93|. 10.9] 216) 
Mixed Wheat Feed (Tons)...| 10.5 9.1 
Linseed Meal (Tons)......... 7.5 
Cotton Seed Meal (Tons)....| 6.6 9. 17.6 i 
Gluten Feed and Meal (Tons) 31.8 20.5 40.2) 
Soy Bean Meal (Tons)....... 1.4 | 
Dairy Feed (Tons).......... 16. 74.1 28.3 | 
Calf Feed (Cwts.)........... 31.1 54.3 | 
Scratch Feed (Tons)......... 5.9 3.7) 14.2) 
Mash Feed (Tons)........... 6.6 8.8] it 

Hog Feed (Tons)............ i. 3 a 
Oyster Shell (Tons).......... 7:2 3 | 
TOTAL FEED (Cars)....| 6.6 8.8| 
Flour 49.6| 80.2] 61.6) 
179.7 6.7| 118.4] 
Grain (Bu.)................. 3390. | 1928.4] 6372.7/ 
Skim Milk (Cwts.)..........| 29.7| 85.8| 26.7] 

Butter Milk (Cwts.)......... 25.7] 19.8] 11.9 
TOTAL (Cars)........... 10.2! 11. 15.34 


bbls. of flour, 1,250.6 bu. of grain, 31.4 
bags of salt, 35.7 bags of dried skim 
milk and 10.9 cwts. of buttermilk. 
Except for salt and flour, Eastern 
dealers reported slightly larger book- 
ings than dealers of the North Central 
states with 8.8 cars of feed as com- 


Annual Outing Is Held 
By Ohio Dealers 


Members of the Ohio Grain, Mill and 
Feed Dealers association took “a day 
off’, August 28 and enjoyed an outing 
to Kingsville, Ontario, The trip was 
made on the Steamer Greyhound which 
left the docks at Toledo at 9:30 in the 
morning, carrying its happy cargo of 
the dealers and their wives and kiddies. 
The stop at Kingsville included a visit 
to Jack Miner’s famous bird sanctuary, 
a picnic luncheon and various outdoor 
games. The return trip was made on 
the Greyhound in the evening. 

W. W. Cummings, secretary of the 
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; With These Figures 
NortH CENTRAL STATES AVERAGE DEALER 
Stock | Bookings | Will Buy Stock Bookings | Will Buy 
17.2} 41.8] 62.6] 21.6| 37.3] 50.6 
8.4] 23.1 9.1 9.7| 22.3 
4g 1.5 10.4 5.9 5.3 12.8 
5. 11.2 17.5 6.2 12 14.5 
3.7 6.4 4.4 5.1 7.7| 11.2 
7.4| 11.4 19.4] 13.9] 26.3 
6 5 
206| 37.4! wal 47.1| 32.7 
20.7 58.4 25.6 56.3 
28.1 1.3 8.7| 17.5 2.5| 11.5 
29.2 43| 18.4 6.5| 11.1 
18 1.5 4.3 1 1.1 
5.8 1.5 5.6 6.1 2.2 5.3 
63| 5.2] 9.9 6.4| 7. 10.1 
30.6| 122.9] 170.2] 65.8] 101.8| 114.9 
172. 55.9| 213.4] 175.8| 31.4| 162.9 
9926.4] 582.4] 2744.8| 2633.4| 1250.6| 4619.2 
3.8 1.8 4.3] 15.9| 35.7| 15.9 
2.1 4. 13.2} 10.9 8.1 
| 8.7 6.4| 13.3 9.4 8.7| 14.9 
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the East, and bookings of salt in the 
West averaged 55.9 bags as compared 
with 6.7 bags in the East. Seventy- 
seven per cent of the dealers who an- 
swered the questionnaires reported that 
they had quantities of one or more of 
the listed items booked for delivery to 


Merchandising, Cost Plan 
Build Feed Business 


(Continued from Page Thirteen) 


obtained by proper feeding. 

One of the recent movements tow- 
ard constructive service for the farmer 
sponsored by the Knauf & Tesch Co., 
is the organizing of a cow testing asso- 
ciation. The firm is now signing up 
members and expects to have the or- 
ganization functioning within a few 
months. A cow tester is now employed 
on the Knauf & Tesch farm and is 
ready to begin official work for the 
testing association on a moment’s no- 
tice. 


Anticipate Brisk Trade 
For Coming Season 


Plan to Buy Fifteen Cars 


December 31. 

Fifteen cars of feed, flour, grain and 
teed ingredients, in addition to quan- 
tities booked, will be purchased by the 
uverage feed dealer for delivery between 
now and December 31. Ten cars of 
feed of all kinds are included in this 
figure with 114.9 bbls. of flour, 4,619.2 
bu. of grain, 162.9 bags of salt, 15.9 
bags of dried skim milk and 8.1 cwts. 
of buttermilk. 

Eastern feed dealers expect to buy an 
average of 10.4 cars of feed as compared 
with 9.9 cars in the North Central states, 
flour 61.6 bbls, as compared with 170.2 
bbls., grain 6,372.7 bu. as compared with 
2,744.8 bu., salt 118.4 bags as compared 
with 213.4 bags, dried skim milk 26.7 
bags as compared with 4.3 bags and 
buttermilk 11.9 cwts. as compared with 
4 cwts. Sixty-five per cent of the deal- 
ers who answered the questionnaire def- 
initely reported with respect to their ex- 
pected purchases. 

Many Products Handled 

Eighty-six per cent of the dealers 
who answered the questionnaire handle 
seeds, 90 per cent handle grit, 74 per 
cent handle fertilizer, 69 per cent handle 
poultry supplies, 66 per cent handle cod 
liver oil, 53 per cent handle mineral 
feed and 38 per cent handle molasses. 
More eastern dealers than western deal- 
ers handle molasses, cod liver oil and 
poultry supplies. More western deal- 
ers handie mineral feeds and approxi- 
mately the same percentages of east- 
ern and western dealers handle grit, 
fertilizer and seeds. 

Feed dealers are more partial to 
grinders than to any other type of 
equipment and 63 per cent of the deal- 
ers who answered the questionnaire op- 
erate either an attrition or hammer mill 
or both. The percentage in the North 


In addition to handling a large vol- 
ume of feed the firm does a thriving 
business in flour. Six trucks maintained 
by the company are kept busy deliver- 
ing orders and performing other trans- 
portation needs. 

Sells Packaged Peas 

Complete grinding and mixing equip- 
ment is maintained at the central ele- 
vator and at all of the branches. Seed 
cleaning service is also offered to the 
farmers at 5 cents a bushel for grain 
and 25 cents for clover timothy and 
other grass seeds. 

The company also packages aud 
wholesales a special brand of peas. 
More than 25 women are employed each 
winter to handpick the choice grains. 
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Central states, 69 per cent, is slightly 
higher than in the East where it is 57 
per cent. Nine different makes of grind- 
ers were listed in the answers. 

Mill Equipment Popular 

Four out of every ten dealers, or 40 
per cent, answering the questionnaire 
operate mixers, ten different makes be- 
ing named. The percentage is higher 
in the East, 47 per cent, as compared 
with 33 per cent in the North Central 
states, Thirty-one per cent operate 
some other kind of equipment with the 
types mentioned including elevators, 
seed cleaners, grain cleaners, corn 
crackers, flour mills, coal conveyors, oat 
crushers, bolters, separators and scales. 

Nine per cent of the retail feed deal- 
ers who answered the questionnaire 
operate branch stores, All of these 
dealers did not answer the question 
asking how many branch stores they 
eperated but most of those who did 
had only one branch and the highest 
number reported was seven. 

Only 70 per cent of the dealers who 
answered the questionnaire included an 
estimate, in dollars and cents, of the 
total volume of business they expected 
to do in the calendaf year of 1930. The 
average anticipated volume for the num- 
ber who answered was $143,116.28. The 
average for dealers of the North Cen- 
tral states was $123,174.54 as compared 
with $162,151.51 for dealers of the East. 


EAGLE ROLLER MILL CO., New 
Ulm, Minn., has built an addition to 
its grain elevator in Klossner, Minn., 
and installed a feed mill. 


HAUG-BRAUN LBR. CO., Helen- 
ville, Wis., is remodeling its grist mill 
and installing new equipment. 


The peas are placed in attractive pack- 
ages and are sold to retail stores 
throughout the state. This department 
of the business has returned substantial 
profits and has won the geod will of the 
townsfolk because employment is pro- 
vided for many women during the win- 
ter montiis. 

The Knauf & Tesch Co. has operated 
cn a cash basis for the past five years 
and is thoroughly convinced that this 
is the best method of conducting a feed 
business. Book accounts which were 
formerly a drawback to the business, 
have been reduced to a nunimum. More 
persons have commended the company 
for making the change than those who 
complained, Mr. Knauf reports. 


Page Twenty-seven 


: 
3 
| 
| 
» 
4 
; 
| 
| 
24 
— 
4 
i 
: 


Tracy Hubbard 


E all know that the last eight 
months of the past fiscal year 
were ones of trials and tribu- 

lations for everyone engaged in the 
handling of grain, feed, beans, etc., as 
after the crash in the stock market last 
fall, we had almost a steady decline in 
values of these three commodities, and 
it was almost impossible to make any 
profit on either purchases or sales. The 
banks all tightened up on funds, and 
refused to make any more loans, which 
not only worked a serious hardship on 
elevator operators but farmers as well. 
Sales of dairy and poultry feed declined 
rapidly as many farmers were forced 
to either sell their cattle or poultry or 
resort to feeding such grains as they 
had raised on their farms, or to buy the 
cheaper grains instead of manufactured 
feeds. Milk prices to farmers declined 
from $2.55 per cwt. to a low of $1.35 
per cwt., and eggs from 50 cents per 
dozen to a low price of 20 cents per 
dozen, forcing farmers to conserve on 
their feed bills in every way possible. 
Cash Basis Campaign 

A good many elevator operators found 
their working capital tied up in accounts 
receivable, and collections hard to make, 
and it was imperative that something be 
done immediately to put retail sales of 
all commodities, including coal, on a 
cash basis. Your secretary, realizing 
that further delay would mean addi- 
tional losses, sent out letters the latter 
part of March to the secretaries of all 
local or district grain and bean shippers 
associations, suggesting the holding of 
meetings in their respective districts to 
discuss the matter. Altogether about 14 
meetings were held in different parts 
of the state, and I am glad to report 
that the cash plan was put over in a 
big way. At the present time in that 
section of our state lying south of a 
line drawn from Grand Rapids to Bad 
Axe, practically all of the elevators are 
on a cash basis for retail sales, except- 
ing the section around Kalamazoo and 
Battle Creek, also the section from 
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Michigan Puts 


Cash 
Over in 


Basis 
Almost 


Entire State 


By Tracy Hubbard 


Alma to Saginaw. In these two dis- 
tricts there were two large operators 
who declined to adopt the cash plan, 
hence the others fearing they would 
lose some retail business, are waiting 
for these two operators to fall in line 
on the plan before they will do so them- 
selves. 

Personally I feel that those dealers 
in these two districts, who appreciate 
the value of the cash plan, should have 
adopted it regardless of what their 
neighbors did, as it would have been 
only a matter of a short time when the 
dealer who still held to a credit basis 
on his retail sales, would have had so 
much of his’ capital tied up in accounts, 
that he would kave been forced to sell 
for cash only, in order to continue in 
business. I had a clear illustration of 
this in handling the retail business of 
Chatterton & Son, with whom I am con- 
nected. At one of our stations which 
we put on a strictly cash basis April 
1, our manager phoned his competitor 
about six miles away what we were 
going to do, and asked him to adopt 
the same plan beginning April 1, which 
he declined to do. However, on April 
22 that same competitor walked into 
my office in Lansing and told me that 
we had forced him to go to a cash basis, 
as we had been getting all of the cash 
business and he had been getting the 
credit, of which he had had enough, and 
was going to put his retail business on 
a cash basis May 1, which he did. 

Acknowledgments to Workers 

The same thing has happened in 
cther sections of the state the past four 
months, and I do not believe there is a 
single elevator or feed store operator 
who adopted the cash plan this spring 
who would go back to the old credit 
system. In this campaign I was given 
some wonderful assistance by Mr. Lou 
White, of Cutler-Dickerson Co., Adri- 
an; Mr. Perry Hayden, of the Hayden 
Milling Co., Tecumseh; Mr. Russell 
Ward, of McLaughlin-Ward Co., Jack- 
son; Mr. Luther, manager of Mr. 
Ward’s elevator at Leslie and Mr. Lind- 
say, manager of the Blissfield Co-op. El- 
evator Co., Blissfield. I could not have 
handled the matter alone as it was im- 
possible for me to attend all the meet- 
ings which were held, and I desire at 
this time to not only extend to these 
gentlemen my personal thanks, but also 
that of the officers and directors of our 
association, for the assistance they ren- 
dered. My company, Chatterton & Son 
not only contributed by services to the 
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cause, but also paid all my expenses 
while attending the meetings. I also 
wish to inform you that the other 
gentlemen whose names I have just 
mentioned not only contributed their 
services but also paid their own ex- 
penses, and I feel sure they feel as 
pleased over the result of their efforts, 
as I do. Real teamwork of this sort 
will always bring desired results. 

It is the sincere hope of all of us who 
contributed our services, that the eleva- 
tor operators in the two sections of the 
state where the cash plan was not 
adopted this spring, will come to realize 
the wisdom of falling in line with their 
neighbors and go to a cash basis this 
tall) If there are any of you who are 
attending this meeting, who are doing 
business in the Kalamazoo or the Alma- 
Saginaw districts, who think that some 
meetings held this fall in their respec- 
tive districts would help to bring about 
the desired results, if they will let me 
know a week or ten days in advance of 
the dates on which they desire to hold 
such meetings, I will try to arrange for 
speakers for their meeting who will give 
them some first-hand information as to 
how the plan is working in other parts 
of our state. 

Other Association Activities 

In addition to this service your as- 
sociation, along with other organiza- 
tions of similar character in other states 
cooperated with the Grain & Feed Deal- 
ers National association in the effort 
that was made to have certain features 
of the farm aid bill before congress 
modified so that independent as well as 
cooperative dealers in grain and other 
commodities affected by the bill, would 
receive the same benefits. This entailed 
considerable correspondence with our 
13 representatives and two senators. 

We were also active with the 
tariff committee on proposed in- 
crease in import duties on commodities 
used by our members and their farmer 
customers. I will mention two com- 
modities in particular, namely black- 
strap molasses and cod liver oil, which 
today are used very extensively in the 
manufacture of feeds. We also did 
some good work with the same com- 
mittee on the proposed increase in the 
duty on jute yardage from which bags 
for feed, grain, fertilizer, etc., are made, 
and were very gratified to learn when 
the tariff bill came before congress for 
their consideration that the schedules on 
these three commodities had _ been 
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An essential consideration for 
the customer always is the re- 
sponsibility of the firm with 
which he deals. The importance 
of upholding the long standing 
reputation of the Froedtert Grain 
and Malting Co., is in itself an 
assurance of fair treatment for 
its patrons. 


You are at a liberty to write 
any of the following banks, for 
as to our responsi- 
bility: Any Milwaukee Bank, 
The National City Bank of New 
York, The First National Bank of 
Chicago, Metropolitan National 
Bank, Minneapolis, Merchants 
Bank, Winona, Minn., First Na- 


tional Bank, Winona, Minn. 


We have served our trade for 
nearly sixty years, fairly and 
efficiently, during which time we 
have not only built up a large 
clientele of business patrons but 
a long list of fast friends. 


Milwaukee Chamber of Commerce 
Chicago Board of Trade 
Minneapolis Chamber of Commerce 


FROEDTERT 
Grain & Malting Co. 


GRAIN AND FEED 


MILWAUKEE 
Mitchell 5410 


MINNEAPOLIS 
Atlantic 1541 


Operating elevators at Milwaukee, Minneapolis, Winona, 
Red Wing and Savanna. 


Simply mix KRACO 
with your poultry feed 


By extensive tests— the most highly effi- 
cient and economical milk product you 
can use! The newly developed feed mixing 
product endorsed by America’s leading 
feed manufacturers — Kraco, the milk- 
sugar feed! 

Only 3% of Kraco added to your laying 
mash produces maximum results. And — 
it lowers protein, mineral, and milk-sugar 
costs amazingly. 

Chickens like Kraco. It increases pala- 
tability—assures a higher, more uniform 
mash consumption. 

Practical tests, conducted by leading 
poultry men everywhere, proved that pul- 
lets fed on Kraco-mixed mashes are health- 
ier, hold their weight, produce a higher 
average lay of large, firm, smooth eggs—pro- 
duce a superior egg with large hatchability. 

Kraco contains the naturally balanced 
mineral elements of milk. 70% lactose 
(milk-sugar) and a higher percentage of 
the invaluable milk minerals (calcium, po- 
tassium, sodium, and phosphorus) than is 
found in any other milk product. 

Start using Kraco today. Recommend it 
to your customers—and cash in on the prof- 
its it can bring you. 


The Milk-Sugar Feed 


Made only by 
KRAFT-PHENIX CHEESE CORPORATION 
General Offices, Chicago, Illinois 


THE FEED BAG—SEPTEMBER, 1930 


Page Twenty-nine 


| icie 
i p e layins pilk-sugat 
increase. oral and 
a 
| 
| 
| 
| 
: 
| MEMBERS 
] 
| 
| a 
| 


Raising 


CHICKS 


Surest Fasiest 


With 
Doughboy Chick Starter Mash 


YEAST FOAM in Doughboy Chick 
Starter mash lowers the mortality and 
increases the growth of chicks. As a 
preventative of coccidiosis and a stimu- 
lent to excellent health, Yeast Foam has 
proved superior and effective. Your 
poultrymen will appreciate the results 
they obtain from Doughboy Chick Starter 
mash and will be convinced that they 
should continue on Doughboy poultry 
feeds throughout the entire season. 


“Look for the Soldier on Every Sack’’ 


New Richmond Roller Mills Co. 


NEW RICHMOND, WIS. 


Attention! 


Effective Sept. lst the Three 
Minute Cereals Company an- 
nounces the change in the 
name of its OAT PRODUCTS 


and OAT BY-PRODUCTS 
E from ‘‘Corno”’ to— 
“RED 3” 


The finest quality of Oat Pro- 
ducts and’ Oat By-Products 
that is possible to manufac- 
ture will be.packed under the 


‘RED 3°’ Brand: 


Rolled Oats 

Steelcut Oatmeal 

Whole Oat Groats 

Ground Oat Groats 

Feeding Oatmeal 

Hygrade Oatfeed (11% Protein) 
Reground Oat Hulls 
Unground Oat Hulls 

Fine Ground Oat Hulls 
White Hominy Feed (7% Fat) 


Wire us for Quotations 


Three Minute Cereals Co. 


Dept. 13 Cedar Rapids, Iowa 

E. S. Woodworth & Co. 
MINNEAPOLIS, MINNESOTA 


Offer a complete line of 


Millfeeds 


OIL and COTTON SEED 
MEALS 


either straight or mixed cars. 


Large warehouse facilities and com- 
plete stocks insure prompt shipment. 


Grain We offer: 


Oats, Corn, Rye, Barley 
and Chicken Wheat 


WRITE, WIRE OR PHONE 
(ATLANTIC 4593 for PRICES 


Try Us. You will like our service. 
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My | 


FEEDS AND FEEDING 


Is Wheat Now a Cheap Feed? 


Written exclusively for The Feed Bag. 


By F. B. Morrison 


Cornell University, Ithaca, New. York 


with a discussion of minerals for 

dairy cows, let us postpone the fur- 
ther consideration of this question and, 
instead, take up a subject of unusual 
timeliness right now, This is the value 
for stock feeding of wheat, rye and bar- 
ley. 

During the past month I have been 
en a trip through the West, in connec- 
tion with a series of addresses in Utah. 
On account of the unusually low price 
of wheat, many questions have been 
asked me on this trip about the value 
of wheat for stock feeding. Let us then 
consider the value of this bread grain 
for feeding livestock. 

Wheat Now a Cheap Feed 

Usually the relative price of wheat is 
decidedly above the price of other cer- 
eals, considering the amount of diges- 
tible nutrients, or feeding value, which 
it furnishes. This is, of course, because 
wheat is the leading bread grain. Only 
at infrequent intervals, does the price 
of wheat reach a level, compared with 
the prices of other cereals, which makes 
it a cheap livestock feed. On account 
of the world wheat situation, such a 
condition has suddenly come upon us 
during the past few weeks. 

In purchasing grain for stock feeding 
and for the manufacture of mixed feeds, 
it is highly important that one has clear- 
ly in mind the actual value of wheat 
for stock, in comparison with other 
standard feeds. 

Composition of Wheat 

First of all, let us consider the chemi- 
cal composition of wheat. It is very 
high in starch and low in fiber, rivalling 
corn in these respects. The chief dif- 
ferences between wheat and corn in 
composition are in amounts of protein 
and of fat. Wheat is decidedly richer 
in protein than is corn, containing, on 
the average, 12.4 per cent crude pro- 
tein, in comparison with 9.6 per cent 
crude protein for No. 2 dent corn. The 
protein content of wheat varies much 
more, however, than does that of corn, 
being profoundly influenced by climate. 
For example, the average protein con- 
tent of wheat grown in the Pacific 
Coast states is only 9.9 per cent, while 
that grown in the northern wheat belt 
of the Plains states is 13.5 per cent. 

While wheat excels in protein con- 
tent, corn contains much more fat or 
oil than does wheat, the average per- 
centage of fat being 2.1 per cent in 
wheat, and 4.8 per cent in No. 2 dent 


es of continuing this month 


corn. ‘This richness of corn in fat is 
one of the reasons why it is so well 
liked by stock, generally being slightly 
the most palatable of all grains to farm 
animals. 

On account of its concentrated na- 
ture and lowness in fiber, wheat ranks 
high among the grains in the amount 
of total digestible nutrients it furnishes. 
Wheat, on the average, provides 80.1 
pounds of total digestible nutrients per 
100 pounds; in comparison with 81.7 
pounds for No. 2 dent corn, 79.4 pounds 
for barley, and 70.4 pounds for oats. 
Wheat, therefore, furnishes practically 
as much digestible nutrients as No. 2 
dent corn, slightly surpasses barley, and 
is decidedly higher than oats. 

Compare Grains by Weight 

In comparing the economy of the 
different grains, one must, of course, 
compare the prices per hundredweight 
or per ton, and not the prices per bush- 
el. Many farmers fail to take fully into 
consideration the great differences in 
weight per bushel of the various grains. 
For example, in the northern states 
where barley thrives, on good soil, it 
commonly yields considerably more 
pounds of grain per acre than oats 
though falling under oats in number 
of bushels per acre. 

On account of the small size of the 
wheat kernels and also their hardness, 
the grain should be ground or crushed 
for all classes of stock except sheep and 
poultry. Due to its richness in gluten 
and starch, wheat may sometimes form 
sticky mass in the mouth, which causes 
it to be less palatable. Any such diffi- 
culty can be overcome by adding a suit- 
sble proportion of a bulky feed like 
ground oats, wheat bran, dried beet 
pulp, alfalfa meal or chopped alfalfa 
hay. 

Relatively few feeding éxperiments 
have been conducted by the experiment 
stations to determine the value of wheat 
for the various classes of stock. This is 
because sound wheat of milling grades 
is so infrequently low enough .in price 
to be an economical feed. However, 
sufficient data are available to show the 
high value of the grain for feeding. 

For dairy cows, ground wheat was 
found about equal to ground corn in 
early trials by the Maine Experiment 
station. Similarly, in Denmark it proved 
fully equal to mixed barley and oats for 
cows. 

Considering the composition of wheat 
and the results of these trials, it is safe 


THE FEED BAG—SEPTEMBER, 1930 


to conclude that ground wheat is equal, 
pound for pound to ground corn, hom- 
iny feed or barley for dairy cows. On 
account of its heavy nature, the best 
results will probably be secured when 
wheat does not form over one-third to 
one-half of the concentrate or “grain” 
mixture. Also enough bulky feed should 
be included in the mixture so it will 
not be too heavy. 

For fattening cattle, ground wheat is 
also about equal to corn, pound for 
pound. This has been shown in feed- 
ing trials conducted several years ago 
by the experiment stations in Kansas, 
Montana and Nebraska. As wheat is 
stightly less palatable than corn, when 
heavily fed on grain, steers may make 
slightly more rapid gains on corn than 
on wheat. 

Wheat for Swine 

More experimental data are available 
tc show the value of wheat for swine 
than for any other class of stock. Ex- 
periments in Kansas, Kentucky, Mis- 
souri, Nebraska, Ohio, South Dakota 
and Wisconsin show conclusively that 
ground wheat is even superior to 
ground corn for fattening swine. 

In three experiments in which a ra- 
tion’ of ground wheat and tankage has 
been directly compared with ground 
corn and tankage, the wheat-fed pigs 
gained 1.54 pounds per head daily, on 
the average, in comparison with 1.37 
pounds for those fed corn. Also, the 
pigs fed wheat required only 440 pounds 
of feed for 100 pounds gain, while those 
fed corn required 454 pounds of feed. 

In swine feeding wheat may be used 
as the only grain, for there has been 
no appreciable advantage where wheat 
has been mixed with corn. 

In the western states, wheat has been 
fed quite extensively to fattening lambs 
when unusually low in prices. It is an 
excellent grain for this purpose, being 
about equal to corn and slightly higher 
in value, pound for pound, than barley. 
For feeding to sheep and lambs, it is 
not necessary to grind or crush wheat. 

In three experiments at the South Da- 
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Feeding Plan Is Important Factor 
In Making Poultry Pay 


Farmers Are Becoming More Profit Minded Every Year 
Demanding Rations That Will Increase Egg Production 


HE poultry keeper who operates 

on a business basis realizes all 

too well that the feed consumed 
and the labor involved represent by far 
the largest items in his production costs. 
Breeding of course counts but success 
or failure in a poultry enterprise really 
depends more than anything else on the 
care that is given to the feeding of the 
flocks. It is because of its importance 
that so much investigational work has 
been done in poultry feeding and why 
methods of feeding in common vogue 
now differ so greatly from those of but 
a few years ago. Poultrymen are be- 
coming more profit-minded every year. 
Rations are fed by weight, costs are 
carefully kept and feed cost is balanced 
against profits. Modern poultry feeds, 
adequate and essentially complete, are 
scientifically balanced but their greatest 
appeal lies in their effectiveness and eco- 
nomic value. 

Greater Production Needed 

What is required today is an increase 
of egg production. Perhaps if a hen 
could be made to understand what a 
bricklayer gets for laying a course of 
bricks, she might be more ambitious in 
her own line of egg-laying. While we 
hear and read much about the 250 and 
300 egg bird, the fact remains that due 
primarily to improper breeding and 
feeding, the average hen in the United 
States produces little more than six 
dozen eggs annually, whereas the per 
capita consumption is 207 in this coun- 
try and 337 in Canada. Rather than 
raise more fowls it is far more impor- 
tant that the average production per 
individual female be increased and that 
the expenses connected with her main- 
tenance especially as regards feed and 
labor, be lowered. If each hen in the 
United States could be induced to lay 
but one additional dozen of eggs yearly, 
American farmers would receive an in- 
come of $120,000,000 in excess of what 
it is. Thus we have a pagtial solution 
of the agricultural relief problem. 

The accumulated experience of suc- 
cessful poultrymen and of scientific in- 
vestigators has made it quite plain that 
to make a success of poultry raising 
requires that practical experience be 
combined with scientific knowledge. 
One must comprehend that quantity of 
food in itself will not guarantee a lib- 
eral egg crop even from healthy birds 
bred for high yield. The old stagers 
know it and the novice must learn that 
it is quality of feed that counts in the 
poultry game. Many instances can be 
recalled where without increasing the 
amount of food but simply by making 
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relatively small changes or substitutions 
in the kinds of ingredients used or per- 
kaps in the proportions in which they 
are blended in the mixture, there re- 
sulted an immediate increase in the 
number of eggs, an increase so material 
as to at once convert a persistent loss 
into a substantial profit. 
Cheap Feeds Not Economical 

It has been mentioned that the out- 
standing item in the cost of production 
is the feed. It is therefore to the nu- 
trition program that the poultryman, af- 
ter first having secured good stock, will 
devote his closest attention. Experi- 
ence will soon teach him that the price 
of the feed is no indication of its cheap- 
ness. He will after all is said and done, 
have found that the most economical 
ration, no matter what its price per 
hundred pounds may be, is that which 
yields the most eggs in return for each 
dollar of outlay. While to a limited 
class of people, economy means spend- 
ing just as little as possible for main- 
taining their flocks, thousands of suc- 
cessful poultry raisers have proved that 
the: expenditure of more money so as to 
obtain result-producing, balanced ra- 
tions is what really constitutes true 
economy. 

The essential point about a feed is 
its “balance”, that is the proportions 
in which the different food elements are 
present in it. The substances from 
which feeds are compounded are con- 
sidered in terms of proteins, carbohy- 
drates, minerals, vitamins and fiber. Of 
these, the proteins, the mineral matter 
znd the vitamins are especially impor- 
tant, since they sustain certain func- 
tions in the fowl’s body which no other 
element can support. Particularly does 
this apply to rations for the growing 
chick and the laying hen. Food for 
these two classes of birds must be com- 
paratively rich in proteins, carbohy- 
drates, minerals and vitamins and 
should be low in fiber, otherwise satis- 
factory results in growth of egg pro- 
duction cannot be expected. What is 
required, therefore, is a feed so accur- 
ately balanced that the fowl will eat 
just enough but cannot get too much 
of any of the elements mentioned. 
When a bird receives & ration consist- 
ing of rightly proportioned ingredients 
she will not need as much feed as other- 
wise, hence her digestive tract does not 
become disturbed or strained because 
of overeating. Hens frequently gorge 
themselves and thus upset their system 
simply because their ration lacks cer- 
tain essential substances which are not 
present in a low priced feed. 
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During his recent tour of England, 
the writer attended a poultry show 
where a British feed manufacturer had 
placed on exhibition two pens of Rhode 
Island Reds, both from the same hatch- 
ing. The birds in pen No. 1 had been 
raised on an all-mash feed; those in pen 
No. 2 recéived identically the same ra- 
tion excepting that one important in- 
gredient (ground oat groats) had pur- 
posely been left out of the mixture. 
There was a remarkable difference be- 
tween the two lots of pullets. Those in 
pen No. 1 were livelier, of better feath- 
er, larger frame and each weighed about 
two ounces heavier than their sisters in 
pen No. 2, which latter had had the 
item of ground oatmeal eliminated from 
their diet. The object of his unique ex- 
hibit was to demonstrate the superiority 
of a carefully balanced ration, also to 
show in a practical way the result of 
cheapening a feed by omitting but one 
of the high-priced ingredients. Judging 
from the unusual interest displayed by 
the crowd which constantly surrounded 
the two pens, the exhibitor drove the 
lesson home effectively. 

In the old days when only grains 
were fed to farm-raised chickens, they 
had to hustle around and pick up such 
proteins as their systems craved, name- 
ly, worms, bugs and flies, also mineral 
matter in the form of gravel, sand, bits 
of bone and shells. Thus chiefly due to 
their own efforts they procured a bal- 
anced diet however crude in composi- 
tion it might have been. As time went 
by we learned that grains in themselves 
and the by-products from most of them 
—bran for instance and others such as 
hulls, middlings and shorts are ill bal- 
anced since they are deficient in the 
proteins and minerals which high egg 
production and growth demand. There- 
fore, such mill products are now sup- 
plemented by other material—vegetable 
and animal—which make good the 
chemical shortages in the grain foods, 
thus in the end the total ration con- 
sumed by the bird supplies just the right 
amount of each of the several food ele- 
ments utilized. 

Poultry Feeding Methods 

While today one would not think of 
feeding his flock scratch grains exclu- 
sively, there are still many poultry rais- 
ers who adhere to the method known as 
combination feeding, i. e., they give 
their birds a mash and scratch feed also. 
While that idea may ho!d good in 
theory, it falls far short of the mark in 
actual practice. The chief objection to 
the scratch grains-and-mash system is 

(Continued on Page Thirty-nine) 
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of the attrition ‘mill an electro magnetic. 
separator was placed in the spout ahead 
of the mill and between the set of hors 
shoe magnets and the mill hoppere“A 
several days run a count was mgé 
how much of the iron in thes 
actually caught by the horseshot 
and how much got by and was trdx 
the separator. 


#The horseshoe magnet can not be 

- compared to the powerful Dings elec- 
tro magnetic separator which is fully 
automatic, working perfectly in the 
steepest chute. The discharge opens 
the full width of the chute and dis- 
chargesiron large or small. 
Be sure yours is a genu- 
ine Dings built by the \) 
oldest manufacturers of a 
magnetic separators. 


It was found that only 20 pieces of scl; 
had been caught by the horseshoe mags! 
nets whereas 50 pieces of iron had passed” 
the magnets and were caught by the 
electro magnetic separator! 


DINGS MAGNETIC SEPARATOR CO. 
704 Smith Street, Milwaukee, Wis. 

Established in 1899 ; 

World's largest manufacturers of magnetic separators 


BOSTON: 304 Rice Building SAN FRANCISCO: 273 Seventh St. 
NEW YORK CITY: 30 Church St. CHICAGO: 332 S. La Salle St 


Branch Offices in Other Principal Cities 


= F-9 Gray 
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At last the evitience against that good gid joke, a oi 
the horseshee magnet is conclusive. 
A test was wiade recently before an ,aftrition mill 
-at theglant of Smith Brothers and Vglte Company, 2 
| About a this (the installation 
a 


Douglas Corn Gluten 
Feed 


Now Especially 
Prepared tor 
Use in 

Soft Mash Feeds 


& 


Finely 


_ O meet the demands of the most exacting trade we are equip- 
ped to make “‘finely ground’? Douglas Corn Gluten Feed for all who 
ask for it. Manufacturers of soft mash feeds have wanted this par- 
ticular ingredient in this form for a long time. 


) NE Agricultural Experiment Station in a 
eat oa, Poultry, showed that corn gluten feed ; 

plus minerals, as a source of protein, was superior to In straight or 
tankage or cottonseed meal, especially in the matter mixed cars: 
of fertility and hatchability. 


DOUGLAS 
ies CORN GLUTEN FEED 
am | ODAY interest centers in the use of more _ 23% Protein 
high vegetable protein feeds with minerals. Our 
“finely ground”’ gluten feed will undoubtedly help SWEETENED 
the physical appearance and quality of your mashes. DOUGLAS CORN 
GLUTEN FEED 
__. |.) OUGLAS Corn Gluten Feed is a quality in- an 


gredient used in dairy feeds, poultry mashes and 


DOUGLAS CORN 
various other prepared feeds. 


GLUTEN MEAL 
Please anticipate your requirements 30 to 60 days ahead. oo ree 
Present prices and terms are favorable. 


PENICK & FORD SALES CO.. INC. 
Cedar Rapids. Iowa 
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nty Organizes 


Local Association 


HE Lancaster County Retail 


Lancaster Cou 
Feed & Grain Merchants as- 


sociation was formed at an en- 


thusiastic meeting held at Landisville, 
Pa., August 12. Paul Andrew Grubb, a 
popular dealer from Elizabethtown, 
was unanimously chosen president. 

Albert J. Thompson, president South- 
eastern Pennsylvania Feed Merchants 
association, told how the southeastern 
dealers organized 10 years ago and of 
the accomplishments made possible by 
their combined efforts. 

W. A. Stannard explained how the 
Eastern Federation served the trade in 
the East and gave a vivid report of the 
projects now being undertaken by the 
organization. He appealed for the sup- 
port of the Lancaster dealers. 

An interesting discussion of present 
conditions brought many suggestions 
from the dealers. Each one was asked 
to state how business was in his own 
territory and whether he favored or dis- 
approved of a district organization. All 
favored the organization. 

Albert Mellinger & Son, Akron, Pa., 
contributed some valuable information 
cn the cost of operating a delivery 
iruck. It was found, after careful tests, 
that it cost them 40 cents per mile to 
operate a 2-ton truck. <A light 1-ton 
truck cost 25 cents per mile. They fig- 
ured they must charge approximately 48 


CHRIS LANG has sold the Artman 
feed mill near Dansville, N. Y., to the 
county which will raze it to straighten 
a highway which curved around the 
structure, one of the oldest feed mills 
in that section. 


Seven Dealers Cooperate 
In Cash Movement 


Seven feed merchants in the western 
end of Lancaster county, Pa., have 
joined in an effort to reduce losses from 
long-term credit by allowing uniform 
discount for cash. 

Each firm has agreed to allow a cred- 
it of 2 per cent on all cash sales. No 
discount is allowed unless the feed is 
paid for when it is delivered and no 
account is permitted to run for more 
than 30 days. If the account is unpaid 
at the end of 30 days no more credit 


is allowed until the bill is paid in full.- 


Some of the merchants wanted to 
adopt a strictly cash basis but the hea- 
vy losses suffered by the farmers due 
to drought resulted in a modification of 
their original plans. They feel that the 
present system is a step in the right di- 
rection and may lead to a complete cash 
basis in the future. 

The firms cooperating are J. C. 
Snavely & Son, Landisville; I. D. Stah- 
man, Mt. Joy; Frey Bros., Salunga; 
Harry Leedon, Mt. Joy; Wolgemuth 
Bros., Florin; Grubb & Madeira, Eliza- 
hethtown; Flory Bros., Lancaster. 


cents per mile to make it profitable to 
deliver. These figures surprised many 
of the dealers who admitted that they 
had been delivering free or at a very 
small charge. 

The problem of handling bags was 
also brought up, and it was decided that 
if an organization was_ started, that 
should be one of the matters to receive 
consideration. 

C. P. Wenger suggested that the or- 
ganization be formed at once and pro- 
posed that a committee of three be ap- 
pointed to nominate officers. The ac- 
tual details of organization could then 
be left to the officers who would report 
their plan at the next meeting, he ex- 
plained. 

C. R. Stafford, Jesee Snavely and El- 
mer Eby were appointed on the nom- 
inating committee. While they were in 
session it was decided to name the or- 
ganization the Lancaster County Retail 
Feed and Grain Merchants association. 
The officers proposed by the nominat- 
ing committee were unanimously elect- 
ed as follows: 

Paul Andrew Grubb, Elizabethtown, 
president; James Becker, Stevens, vice- 
president; W. Ralph Sensenich, Lan- 
caster, secretary; C. P. Wenger, Eph- 
rata, treasurer. Charles L. Zook, Hor- 
ace Mellinger and Roy K. Hoober were 
elected on the executive committee. 


C. P. Wenger, treasurer of the new Lancaster 
county association and Albert J. Thompson, 


president, 
L 


Southeas ern Pennsylvania Feed 
er ti 


LOCKPORT MILL SOLD 

Niagara Falls Milling Co., has pur- 
chased the plant and business of the 
Thompson Milling Co., in Lockport, N. 
Y., from Charles E. Dickinson, who 
was its owner for several months. Solo- 
mon Kimpel will be superintendent of 
the Lockport mill under the new own- 
ers. Production is to be resumed at 
once. 


Cumberland County Dealers 
Plan to Form Club 


4 


William B. Barnitz with his favorite 
pipe and trade journal, The Feed Bag. 


N enthusiastic meeting which will 

undoubtedly lead to a perma- 

nent district organization, was 

held by the retail feed and grain deal- 

ers of Cumberland county, Pa., August 
iL. 

William B. Barnitz, Carlisle, Pa., ar- 
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ranged the meeting which was held at 
the Carlisle country club. Following 
the dinner trade problems were dis- 
cussed. Mr. Barnitz, in explaining the 
object of the meeting, said that there 
were nearly 3,000 millers in the south- 
ern area in 1912 while only 400 new 
remained. Of the survivors he reported 
that only a few were successful in the 
original business of flour milling. Most 
of them were handling feed. It was 
estimated that in Cumberland county 
there were about 50 feed and grain deal- 
ers who would be eligible for member- 
ship in an organization. 

“We are faced with the task of as- 
sisting the farmers to weather the most 
disastrous year they have had,” said 
Mr. Barnitz. “The feed men can do 
more for them than all the federa! 
agencies and we should accept the task 
with which we are confronted as an 
opportunity for real service. I think 
the farmers will appreciate the efforts 
we are making in their behalf.” 

Albert J. Thompson, president of the 
Southeastern Pennsylvania Feed Mer- 
chants association, outlined the purposes 
of the organization and methods fol- 
lowed to make it valuable to its mem- 
bers. 

W. A. Stannard, secretary of the Eas- 
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Not Theories—but Facts 


should determine the proper percent- 
age of vitamin-bearing oil to produce 
the most resultful feeds for poultry. 
Marden’s Certified Cod Liver Oil is 
‘fact-proven’—high in quality ... and 
unvarying in vitamin. 


CERTIFIED 


| Cod Liver Oil 


supplies vitamins ‘‘A”’ and ‘‘D”’ in 
the exact proportions Nature has 
found beneficial ... and retains all 
these vitamins in their original and 
i natural balance... without sub- 
stitution ... or adulteration. 


| Nationally Advertised --- Nationally Used 


Poultrymen... Feed Mixers... Experiment 
i Stations find MARDEN’S a dependable 
} source of vitamin-supply ...one that pro- 
duces definite RESULTS at minimum cost. 


Write today for information and prices. Immediate 
shipment made on 30 and 55 gal. drums. Carload 
shipments on short notice. 


Look for 
This 
Trademark 


It is Your 
Guarantee 
of Satisfaction 


Marden- Wild Corporation 


512 Columbia Street - Somerville, Mass. 
212 East Ohio Street - Chicago, III. 
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tern Federation of Feed Merchants, was 
the guest speaker. After reporting on 
the accomplishments of the federation 
he called on the dealers to organize in 
order to lend their support to the pro- 
jects now being promoted. 

“The success of organized effort de- 
pends upon the proportion of dealers 
in the feed trade who are active mem- 
bers,” he said. “If we are working on 
a problem of legislation and report that 
a few dealers are interested our chances 
of success are slim indeed. But if we 
can tell the legislators that 100 per cent 
of all the feed’ men in the East are 
represented by the federation there is 
no limit to the constructive good that 
can be accomplished.” 

He called attention to the efforts to 
obtain a repeal of the mercantile tax 
in Pennsylvania and to changes in the 
garnishee law that will be asked at the 
next session of the legislature. 

“These reforms will be made _ pos- 
sible only when all of the dealers co- 
operate.” Mr. Stannard told them. “In- 
dividuals can do little. Small organiza- 
tions are helpless. A unified trade can 
accomplish wonders.” 

There was a unanimous desire to start 
a district organization and William B. 
Barnitz was appointed to draw up a 
definite program to be presented at the 
next meeting to be called in September. 


Busy Grinding Season 
Increases Hazards 


During the autumn months when 
erist grinding is exceptionally heavy 
and machinery is in almost constant 
operation, it is a wise plan for the dealer 
to take precautions against damage to 
his equipment and to guard against ad- 
ditional danger from fire. 

Grain, as it is delivered by the farmer, 
frequently contains iron, nails, bolts and 
other foreign substances. The dealer 
who does not provide himself with pro- 
tection against this material is invit- 
ing broken equipment, entailing addi- 
tional expense and loss of time. He is 
also endangering his entire plant, since 
sparks resulting from foreign  sub- 
stances entering the grist mill are in a 
large majority of cases responsible for 
many serious fires. 

One of the best means of protection 
against tramp iron is the installation of 
electro magnetic separators. These de- 
vices, when placed before the spout of 
the grinder, catch all metal and prevent 
it from entering the mill. Damage to 
equipment and danger of fire are thus 
eliminated. 


DOLPH & GUTHRIE, Newton, ifa., 
are constructing a new seed and feed ° 
warehouse which will have a_ storage 
capacity of 300 tons. 


C. S. KENNEY was named vice- 
president and general manager of the 
Grain Belt Mills Co., St. Joseph, Mo., 
effective July 3. He was formerly as- 
sociated with the Pratt Food Products 
Co., Hammond, Ind. 
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Michigan Puts Cash Plan Over 
In Almost Entire State 


(Continued from Page Twenty-eight) 


written in at practically their old basis, 
all of which means the saving of many 
thousands of dollars for the elevator and 
fiour mill operators, the farmers and 
commercial feed manufacturers of this 
country. 

During the past year your secretary 
has answered over 300 letters from out 
of state buyers of grain and hay, giving 
them the names of our members from 
whom these commodities could be pur- 
chased. 

Your secretary also assisted in the 
adjustment of three disputes between 
members of our association in two in- 
stances and a member and an out of 
state dealer on another, all without ex- 
pense to anyone and on a basis that 
was satisfactory to all concerned. 

Membership and Finances 

At the beginning of the last fiscal 
year a new policy of issuing bulletins 
tc our members only when there was 
something extra important to bring to 
their attention, has enabled us to con- 
serve our resources which was neces- 
sary because of the reduction in our 
membership the past two years because 
of resignations or expulsion of members 
hecause of non-payment of dues. Death 
also removed a number of our mem- 
bers during that time, the last being 
Mr. A. H. Dudley, of Jonesville, one of 
the pioneers in the grain and feed busi- 
ness of his community, who passed into 
the great beyond during the first week 


Midwest Feed 


in April. 

1 feel that the work we have done 
the past year merits the cooperation in 
the way of a membership in our asso- 
ciation, costing $8.00 per annum, from 
every grain and feed dealer of our state. 
With the extra funds secured from dues 
through increase in our membership, we 
could expand the service of our organi- 
zation to its members and make it one 
of the best associations in the state. 

Get a New Member 

I have received information recently 
that the department of agriculture of 
Michigan intends to try to make some 
drastic changes in our present feed laws 
during the next session of the legisla- 
ture. This is going to materially affect 
not only manufacturers of commercial 
feeds but every local elevator, feed and 
flour mill who does custom grinding 
and mixing for farmers. When this 
matter comes up for a hearing it is 
going to mean some work on the part 
of our legislative committee and the 
requirement of funds for the necessary 
expenses, in order that the business in- 
terests of those affected by the proposed 
changes in the law, be fully protected. 
I therefore hope that all of our present 
members will try during the next 10 
months, to secure at least one new 
member and thus help to increase our 
working capital so that we can take 
care of any special expenses without 
having to levy an extra assessment for 
that purpose. 


Manufacturers 


Oppose Rate Changes 


HANGES in shipping rates sched- 

uled to go into effect October 1 

according to a ruling of the inter- 
state commerce commission, will be op- 
posed by the Midwest Feed Manufac- 
turers association, it was decided at a 
meeting of the organization, held at the 
Kansas City Athletic club, Kansas City, 
August 12. <A _ special committee will 
consider means of obtaining a_ better 
classification for mixed feeds under the 
new ruling. 

Decision to protest the rates was 
made following a long discussion on 
the subject which was directed by C. 
S. Kenney, Grain Belt Mills Co., and 
S. T. Henson, Feed Manufacturers 
Traffic Bureau. 

Constitution and by-laws of the or- 
ganization which was recently formed 
were adopted. An executive committee 
of seven members to function in addi- 
tion to the officers and directors was 
appointed. Those named on the new 
committee are O. M. Straube,  vice- 
president, Nutrena Feed Mills, Inc., 
ex-officio chairman; Frank R. John- 
son, <Arcady Farms Milling Co.; 


Ross Eldridge, Rudy-Patrick Seed Co.; 
S. H. Ray, United Bi-Products Co.; 
Lewis B. Stewart, Ralston-Purina Co.; 
A. B. Schrieber, Schrieber Milling & 
Grain Co., and George W. Selders, 
Southard Feed Milling Co. Thirty-two 
feed manufacturers attended the meet- 
ing. 


New Richmond Dealers 
Meet September 10 


The New Richmond District Dealers 
club will hold a meeting at the Marion 
hotel, Menomonie, Wis., Wednesday, 
September 10. C. Neil Barrett, North- 
rup, King & Co., president, Northwest 
Mixed Feed Manufacturers association, 
and J. J. McNamee, Pillsbury Flour 
Mills Co., Minneapolis, will speak on 
business problems. The meeting will 
open at 7 p. m., with a dinner. All 
dealers of the district are invited to at- 
tend and are requested to make reser- 
vations for the dinner. The price will 
be $1.00 per plate. ; 

This will be the second meeting of 
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Stephen Soars 


Stephen Soars, age 67, treasurer of 
Sprout, Waldron & Co., Inc., Muncy, 
Pa., died at his home in said place July 
29 following an illness of several 
months. 

He was born in New York City, Dec. 
28, 1862, and came with his parents to 
Muncy when a small boy. His father 
took up farming and owned the farm 
row known as the Rollin Ebner farm 
just southeast of the borough limits. At 
the age of 18 years, Mr. Soars entered 
the services of the Pennsylvania Rail- 
road Co., and served faithfully for 18 
years, when he resigned to accept the 
position of treasurer of the firm of 
Sprout, Waldron & Co., Inc., one of 
the largest manufacturers of flour, feed 
and cereal milling machinery in the 
country. 

His duties took him to all parts of 
the United States and many foreign 
countries. In 1889, he married Miss Lu- 
cilla M. Sprout, daughter of the late 
Lewis B. Sprout, one of the founders 
of the mentioned firm, who survives 
him, together with one daughter, Mrs. 
Ellen Shields, and one son, Harold M. 
Soars, both of Muncy. Two brothers, 
John Soars, of Muncy, and Rev. 
Charles Soars, of Philadelphia, also sur- 
vive. 


the New Richmond District Dealers 
club which was permanently organized 
last June. Joe Huenink, Equity Pro- 
duce Co., Baldwin, is president and 
John Vrieze, Woodville Elevator Co., 
Woodville, is secretary and treasurer. 


J. T. McNALLY, Toledo, Ia., has 
purchased the Mesquakie Milling Co., 
and has changed the firm name to To- 
ledo Grain Co. The company will deal 
in grain, feeds, seeds and coal. 


GRAMLING MILLING CO., Dous- 
man, Wis., has been incorporated with 
a capital stock of $5,000 to deal in grain, 
feed and hay. The incorporators are 
Henry, R. J. and G. Gramling. 
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YT fact is now firmly 
established by various 
professors working in 
widely separated parts of 
the country, and each in 
his own way. And in their 
work along this line these 
authorities have madea second 
very great and very important 
discovery. This discovery is 
that Semi-Solid Buttermilk, espe- 
cially amongst pigs and chickens, 
seems to have the highest taste 
appeal of any food. 


Important as these facts about 
Semi-Solid Buttermilk are to the 
fowl and animal feeders of the 
world, they are even more impor- 
tant to the dealers who sell those 
feeders. Because with these facts 
now firmly established you, as a 
dealer in Semi-Solid Buttermilk, 
are, as the saying puts it, “sitting 
on top of the world!” 

Because Semi-Solid Buttermilk not 
only FITS every feed you sell—but 
it HELPS every feed you sell by 
giving to it the TASTE that every 
fowl and animal loves. The results 
are phenomenal. Even the Jeast 
productive of all the feeds you 
handle performs astonishing 
results when used with Semi-Solid 
Buttermilk. This is why many feed 
salesmen who are at all squeamish 
about what their own products will 
do in the hands of inexperienced 
feeders so often “drop the word 
to their dealers” to recommend 


adding a little “Semi-Solid” for 
best results. 


But this is only half of the story of 
what Semi-Solid Buttermilk means 
to you, the dealer. With your cus- 
tomers marketing their stock 
EARLIER — and getting MORE 
money for it, YOU get YOUR 
MONEY QUICKER and you get 
the ADDED business that SATIS- 
FIED customers always bring. 
Remember this, too: Every time 
you give one of your customers a 
bit of information that helps HIM, 
you'll find that he in turn will be 
boosting YOU to his neighbors 
and friends. And once you get your 
customers talking about you in that 
way, you're going to find lots of new 
faces coming in to buy from you. 
The wonderful part about it all is 
that there’s no gamble in it for 
YOU. On the other hand, Semi- 
Solid actually takes the gamble 
OUT of the feeds you sell. It’s just 
like an insurance policy that prac- 
tically guarantees results from 
almost any feed when Semi-Solid 
is made part of it. 

So, build your business bigger on 
this universal feed that FITS every 
feed you sell and Brings Home 
the Bacon. 


Trademark—Registered U. S. Patent Office 


CONSOLIDATED PRODUCTS COMPANY 
2400 Lake Park Avenue, Chicago 
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Higher Prices Forecast 
For Dairy Industry 


Wisconsin milk prices and the price 
of dairy, products have passed the sea- 
sonal low point. Prices of butter and 
cheese have been moving upward and 
the price of milk will follow. 

Milk production for the United States 

as a whole was considerably reduced 
during the past month because of the 
extremely dry weather and poor pasture 
conditions prevailing in many states, ac- 
cording to the crop reporting service of 
the Wisconsin and United States de- 
partments of agriculture at Madison. It 
is estimated that in some of the states 
production was from 10 to 30 per cent 
under a year ago and pastures on Au- 
gust 1 were reported to have been only 
58 per cent of normal for the United 
States as a whole as compared to 78.7 
#z year ago. This is the lowest pasture 
condition reported since crop estimates 
have been made. Average milk produc- 
tion per cow tor the United States on 
August 1 as reported by crop reporters 
was 14.2 pounds per day as compared 
to 15.5 last year, 15.4 two years ago, 
and 15.3 in 1927. 
_ Milk production per cow on the farms 
ot Wisconsin crop reporters on the first 
of August averaged 17.7 pounds per day 
as compared with 19.3 a year ago. The 
seasonal decline from July in Wiscon- 
sin was only about the average decline, 
whereas for the country as a whole it 
was considerably greater than the aver- 
age. With the dry weather, poor pas- 
tures and general feed shortage it is 
Guite certain that milk production in 
many states will be below normal for 
the rest of this year and in fact until 
pastures open next spring. With a good 
feed supply, Wisconsin farmers are now 
in a position to take advantage of the 
situation as prices improve.—Wisconsin 
Agriculturist & Farmer. 


Able Independent Finds 
Tonic in Chains 


(Continued from Page Fourteen) 
ing it prefers and the verdict will be 
awarded on the basis of service ren- 
dered. Whoever furnishes the most ef- 
ficient service will get the business. 
Competition for the customer’s dollar 


-hetween the independent retailer and 


group distributors will serve as a spur 
to greater efficiency for the benefit of 
the buying public. 


MUNSON CATALOG 
Another new catalog, presenting in 
detail the individual parts and features 
of Munson attrition mills, has been is- 
sued by the Munson Mill Machinery 
Co., Utica, N. Y. The firm will gladly 

furnish copies free on request. 


ROGERS CITY COOP. ASSOCIA- 
tion, Rogers City, Mich., is building an 
addition to its warehouse and plans to 
install a feed mill. 


BISHOP, McCORMICK & BISH- 
OP, Almont, Mich., have installed a 
feed mill. 
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Success With Poultry Depends 
Mostly on Feeding Plan 


(Continued from Page Thirty-two) 

that it is left to biddy herself to un- 
balance her ration and she most as- 
suredly does it. She throws out of gear 
the whole feeding regimen so carefully 
mapped out for her by first eating what 
she likes best—the grains—then after 
she has had her fill she goes to the self- 
feeder to partake of her dessert—the 
mash. Thus her menu is altogether dif- 
ferent to that arranged for her. Still 
another drawback to the method re- 
ferred to is that it adds to the labor in- 
volved in feeding the flocks even 
though the mash be fed dry. Then 
there is not only the excessive mash 
waste to contend with but also the ad- 
Gitional risk attached to the unhygienic 
custom of feeding grains in the litter. 

With a view to eliminating from poul- 
try management as much expense as 
possible, internationally known nutrition 
experts experimented over a period of 
years with all breeds and ages of birds 
in order to determine the status of all- 
mash feeds. It was found that when 
feeding an all-in-one soft feed exclu- 
sively, a great deal of labor was elim- 
inated. There was the further advan- 
tage demonstrated that it made certain 
that the birds received a properly bal- 
anced ration, because a feed of that 
nature makes it almost impossible for a 
fowl to “pick and choose” as it invari- 
ably does when the’ grain-and-mash 
method is employed. Insofar as the 
economic factor is concerned, the all- 
mash plan rates highly in the opinion 
of operators of large poultry ranches 
who have put it into execution. If there 
is an objection to an all-mash feed it is 
the excessive feed loss—said by some 
to range from 30 to 35 per cent—due to 
leaky containers, spilling out of hop- 
pers, dropping out of the bird’s bill, 
and other causes. 

Use of Poultry Pellets 

Scratch grains have an advantage 
over a soft feed since they are more 
easily picked up, the shape of the mouth 
of the bird is evidence in itself that 
nature intended a bird having a pointed 
beak to take its food in granular rather 
than in powdered form. This advan- 
tage, though, disappears when the all- 
mash feed is mechanically pressed into 
hard, dry pellets which look so much 
like natural cereals that they are called 
“artificial grains” in‘ Europe. These pel- 
lets of course are supplied in the proper 
sizes for different classes of birds, viz, 
very small granules for the chicks and 
a somewhat larger grade known as in- 
termediate for growing stock; the % 
or 3/16 inch pellets are suitable for 
adults of the three popular American 
breeds whereas for the heavier class 
of fowls % inch pellets are recommend- 
ed. 

It has been found that because the 
bulk or volume of the feed is so ma- 
terially reduced by the enormous com- 


pressive force it is subjected to, chick- 
ens will eat a greater weight of pelleted 
feed than they can of ordinary loose 
mash. Every mouthful of pellets eaten 
by a bird is so precisely balanced and 
prepared in such an inviting way that 
complete digestion is facilitated, conse- 
quently the food is assimilated by the 
system to the best advantage. 

Important it is to note that at no 
time during their process of manufact- 
uring are these compressed feeds ex- 
posed to such a high degree of heat as 
would in any way affect the vitamin 
content or otherwise change the chemi- 
cal composition of the ingredients. An- 
ether interesting fact is that not only 
all-mashes but any kind of standard or 
special dry mash—starter, developer. 
laying and fattening, or even a mo- 
lasses mixture—can be “pelleted’’. Pres- 
ent formula need not be changed or 
disturbed in the least. “As far as the 
price of pellets is concerned, the cost 
to the consumer does not appear to be 
Figher than that of an equally good 
bulk mash. 

The writer believes that this new 
method is destined to revolutionize the 
operation of poultry plants of this coun- 
try just as it did in Europe for certainly 
it simplifies processes in the feeding de- 
partment and makes for more uniform 
results—by that is meant it eliminates 
the risks and uncertainties of the past. 
In the final analysis, the advantages 
of pelleted feeds over bulk rations will 
be reflected at the end of the vear in 
a far more pleasing balance sheet. 

Copyright, 1930, by S. Howes Co., 
Inc., Silver Creek, N. Y., and published 
in The Feed Bag by special permission. 
S. Howes Co., Inc., owns the American 
business of Richard Sizer, Ltd., of Eng- 
land, and is co-owner of the Sizer U. S. 
patents. S. Howes Co., Inc., maintains 
a complete working plant making cubed 
and pellet feeds at Silver Creek for ex- 
perimental and demonstrating purposes. 
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kota and Michigan stations, lambs fed 
wheat and hay made just as rapid gains, 
on the average, as others fed corn and 
hay. Those fed wheat required 2 per 
cent more grain and hay for 100 pounds 


gain. In other experiments wheat was 
worth slightly more per pound than 
barley. 


Wheat for Horses 

Wheat gives good results when care- 
fully fed to horses, but caution is neces- 
sary, on account of the heavy, concen- 
trated nature of the grain. For horses, 
wheat should be ground or crushed and 
sufficient bulky feed must be included 
in the concentrate or “grain” mixture 
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E. Liethen Grain Co. 
In New Quarters 

The E. Liethen Grain Co., Appleton, 
Wis., has established itself in the new 
quarters shown above. The structure 
recently completed has a storage capa- 
city of 1,500 tons of feed and 30,000 
bushels of grain. Twice the tonnage 
handled in the old quarters can be ac- 
commodated in the new plant, accord- 
ing to Frank Liethen, general mana- 
ger. Four trucks are operated by the 
company and the force includes nine 
employees. Alois Liethen, one of the 
members of the firm, plays guard on 
the University of Wisconsin football 
team which is considered one of the 


chief contenders for the Big Ten hon- 
ers this season. 


ERVIS FEED STORE, Greenfield, 
Ia.. was damaged by fire August 11. 


to avoid trouble from colic. 

A mixture of half wheat and half oats 
is suitable, or 25 per cent by weight of 
wheat bran can be included in the mix- 
ture. If oats or bran are not available, 
the wheat can be mixed with chopped 
or ground alfalfa hay. 

Wheat for Poultry 

Wheat has long been popular with 
poultrymen, particularly as an ingred- 
ient of the scratch grain. At present 
prices wheat can economically form a 
larger proportion than usual of poultry 
rations, replacing part of the corn, 
yound for pound. 

Less Supplement Needed with Wheat 

When wheat is used to replace a con- 
siderable part of the’corn in any ration, 
somewhat less protein-rich supplement 
will be needed, due to the fact already 
mentioned, that wheat is richer than 
corn in protein. A safe rule is to add 
only sufficient supplement to bring the 
protein content of the entire ration to 
the same level as the corn had been 
used in ordinary amounts. 

In concluding the discussion of wheat 
for feeding, it should be mentioned that 
even when the price of wheat is normal, 
often the poorer grades are economical 
stock feeds, particularly in the wheat 
growing sections. Though unsuited for 
milling, such wheat may be nearly equal 
in value per pound to high grade wheat 
for feeding purposes. 
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We Make A Specialty 
of 


Grinding, Cutting 
and Milling 


Durum Wheat 


for Feed 


Right now, Choice Red 
Durum Wheat Meal is 
available, sacked, at less 
than whole corn in bulk 
and unground. 


Write for Samples and Prices 


Northrup, Kin3 &Co. 


FEEDS and SEEDS 
Minneapolis, Minn. 


WE SELL DEALERS ONLY 


Queen Wheat Feed 


\ 


= WHEAT FEED 


Wheat Low Grade Flour, Red Dog, Middlings 
__ Bran, Screenings not exceeding mili run — 
— CRUDE PROTEIN 15.7% =| 

CRUDE FAT - - 4.6%. 
CRUDE FIBRE - - 8.3% — 


is a Pure 
Wheat offal 
and is man- 
ufactured 
in our own 
mills. Can 
furnish 
Queen in 
straight or 
mixed cars 


with Che- 


— ST. PAUL, MINN. ——’ 


<< —- Office 315 Corn Exchange 
“ MINNEAPOLIS, MINN. 


Capital Flour 


rokee Pure 
Bran and 


Cherokee 
Middlings. 


Mills, Inc. 


CORN EXCHANGE 


MINNEAPOLIS, M 


INNESOTA 


A sure way to 


greater profit 


Quality feeds mean repeat business. 
Repeat business means greater profit 
through elimination of sales costs. 


The quality of Occident Feeds has been 
maintained for half a century on a 
par with Occident Flour. Milled from 
high protein wheat that has been 
washed and scoured (with all screen- 
ings eliminated) the maximum food 
value is found in Occident Feeds. 
Your trade will be quick to appreciate 
this quality and it will develop repeat 
business for you. 


Occident Hard Wheat Bran 

Occident Hard Wheat Mixed Feed 

Alta Hard Wheat Middlings 

Occident Hard Wheat Standard Mid- 
dlings. 

Occident Hard Wheat Flour Middlings 


RUSSELL-MILLER MILLING Co. 


GENERAL OFFICES 
MINNEAPOLIS MINNESOTA 


Fans 


Dust Colleetors 


Elevators 


Spiral Conveyors 


Bins 
Spouting 
and 


Sheet Metal 
Work 


L. BURMEIS 


1199 Burnham St. 


Complete 
Dust 
Collecting 
Elevating 
and 
Conveyor 
Systems 
esigned and 
Installed 


TER Co. 


MILWAUKEE, WIS. 
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Vitality Mills Acquires Ladish 


Mixed Feed 


HE feed business of the Ladish 

Milling Co., Milwaukee, includ- 

ing formulae, brands, stock, un- 
filled orders and good will, has been 
sold to Vitality Mills, Inc., Chicago, 
which latter firm will continue to man- 
ufacture and distribute all True Value 
feeds and other Ladish feeds exactly 
as they have been made and distributed 
in the past. 

John E. Walsh, who for years has 
been head of the sales department of 
Ladish Milling Co., has joined the Vi- 
tality organization with the title of east- 
ern sales manager. He will have entire 
charge of the manufacture and sale of 
all Ladish feeds. 

No change in the Ladish selling force 
ic contemplated. 

“We are glad to be with the Vitality 
organization,” writes Mr. Walsh, who is 
now located in the Vitality-Ladish of- 
fices in the Board of Trade building, 
Chicago, and can assure all True 
Value dealers and feeders that we will 
continue to manufacture and sell the 
same brands and identically the same 
feeds as in the past. Our service, how- 
ever, will be greatly improved, as Lad- 
ish feeds will now be manufactured in 
the Chicago plant of Vitality Mills, one 
of the largest and best equipped plants 
in the United States. These superior 


Department 


facilities together with almost unlimited 
storage space should enable us to ofier 
even lower price advantages than was 
formerly possible.” 

In addition to the Chicago plant, Vi- 
tality Mills operates at Kansas City. The 
Chicago plant has a manufacturing ca- 
pacity of 35 to 40 cars of commercial 
miixed feeds in a nine-hour day and the 
grain storage is 1,500,000 bushels. The 
Kansas City plant has a capacity of 
approximately 10 to 15 cars per day. 

V. R. Combs, until recently vice pres- 
ident of Arcady Farms Milling Co., is 
president of Vitality Mills and H. S. 
Austrian is chairman of the board. Vi- 
tality Mills has launched an extensive 
program which is expected to make it 
one of the largest feed manufacturers 
in the country. 

Further recent additions to the staff 
of Vitality Mills organization are: 

W. G. Reed, field manager; J. G. 
Burd, service manager and R. C. 
Combs, Kansas City manager, all well- 
known, especially in the fattening feed 
industry. 

Also A. J. Frank, J. A. Eckert and 
Frank L. Eckert, all formerly with the 
Illinois Mill & Elevator Co., Blooming- 
ton, Ill, to serve as sales representa- 
tives in West Virginia, Ohio, Indiana 
and Kentucky. 


by W. H. Strowd 


Feeds and Feeding. , . 
Commercial Feeds ...... 
($4.00 with The Feed Bag foro 
Feeds and Feeding 


86 E. Michigan Street 


Feeps ana Feepine 


Latest Complete Ulustrated Edition 
by Henry and Morrison 


Commerctat Feens 


These two books will give you the 
latest complete and accurate informa- 
tion available on feed, feed ingredients, 
feed manufacturing and feed merchan- 
dising. Send for your copies today. built. 


..... $4.50 
($5.50 with The Feed Bag for one year) 


ne e year) 


and Commercial Feeds, both books ground. 
with The Feed Bag for one year. . . $7.50 


Milwaukee, Wis. 


provements. 


The Jacobson Universal 
Feed Grinder, the ideal *‘all 
purpose” grinder for mill or elevator when 
all kinds of materials are to be ground. 

Jacobson Grinder No. 1 was built around an ideal—to 

build a feed grinder so well that it would outperform 

even the buyers expectations, at the lowest cost per 
bushel of material ground. 

That ideal is back of every Jacobson Grinder that is 
Present models have many improvements over 
the first mill built—future models will have more im- 
But always—the Jacobson Grinder will 
do more than you expect. 


John E. Walsh 


FRANK J. JOHNSON, Park Rap- 
ids, Minn., has purchased the. flour and 
feed business of S. L. Doran. 


ASSOCIATED FARMERS CO., 


Walworth, Wis., has finished repairs on 
its grain elevator. The firm reports un- 
usually goed barley in their district and 
satisfactory yields on all grains with 
the exception of oats. 


The 
Jacobson 
ideal 


$3.00 The Jacobson ‘‘UNIVERSAL’’ Grinder 


The Universal is a popular model of the 
Jacobson line, especially with grist or feed 
mills where a great variety of materials are 
Handles small grains screenings, 
ear corn, roughage stocks, corn shucks and 
snapped’ corn, easily, smoothly and quickly. 
Made in three belt drive and three direct 
connected models, requiring 30 to 75 h-p. 
Sold complete with electro magnetic separ- 
ator, bagger, ventilator and all other equip- 


ment. Write for booklet and details of our 
Che feed Bag Free Trial Offer. 
A.E. Jacobson Machine Works, Inc. 


1094 Tenth Ave. S. E. 


Kipp-Kelly, Ltd., 


Minneapolis, Minn. 


Winnipeg, Man., Canadian Representative 
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What this 


New 
means to YOU 


New Customers 


Poultrymen who hesitate to try 
the usual 100 lb. bag of crushed 
oyster shell will buy this handy 
package in the 814 and 3}4 lb. 
sizes. Once they see what Reef 
Brand will do for their flocks they’ll 
join the army of regular Reef 
Brand users... new customers for 
you. 


Increased Profits 


The handy sizes of these new 
packages and the established qua- 
lity of Reef Brand Pure Crushed 
Oyster Shell mean quick turnover 
in your store...and quick turnover 
means increased profits for you. 


GULF CRUSHING CO,., INC. 
NEW ORLEANS, U. S. A. 


Bra 


REGISTERED IN U.S. PATENT OFFICE 


Pure Crushed OYSTER SHELL 
FOR POULTRY 


R. L. HERRICK M. H. HERRICK 


100% FOR 
THE DEALERS 


HERRICK 
FEED 
CO. 


Phones 


135 
118 


HARVARD 


Phones 


135 
118 


ILLINOIS 


WHOLESALE 
GRAIN & FEED SHIPPERS 


R. L. HERRICK, Jr. J. M. HERRICK 


THE 
BURTON 
MIXER 


has been sold _ to 
hundreds of eleva- 
tor and feed com- 
panies throughout 
the feeding states 
and we have never 
heard of one which 
failed to make its 
owner a profit. 


Invented by 
a practi- 
cal feed man- 
ufacturer, it 
embodies such 
important de- 
tails as exact- 
ly correct 
speed of con- 
veyor, proper 
relation of baffle plates to mixing trough, loads 
and empties from same end, uses a minimum 
of power and requires very little floor space. 


If you are thinking of installing a profitable 
mixing department, or considering replacement 
of your present equipment, write for our illus- 
trated bulletin, prices and terms. 


BURTON FEED & MIXER Co. 


DETROIT MICHIGAN 
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New Corporation to Conduct 
G. L. F. Retail Business 


ETAILING activities of the 

Grange League Federation Co- 

operative Exchange, Inc., will be 
conducted by the Cooperative Farm 
Service Management, Inc., which was 
recently organized. The new corpora- 
tion will supervise the present 66 G. 
L. F. feed stores and 580 affiliated deal- 
ers and is planning to develop additional 
outlets. It will be paid .5 per cent by 
the G. L. F. on the total volume of busi- 
ness produced by the merchandising 
units in its charge. The G. L. F. retail 
service division will be discontinued and 
most of the employees will join the new 
corporation. 

It is believed in some quarters that 
the $500,000 federal farm board loan 
which has been credited to the G. L. F. 
will be used for financing the new or- 
ganization and that thereby government 
money will be used to compete with en- 
terprises financed by private capital. 
The federation issued a statement that 
its farm service agencies have been ade- 
quately financed without any use what- 
soever of farm board money and that 
there is no expectation at present of 
using the loan for such purposes. 

V. A. Fogg will be president and 
manager of the Cooperative Farm Serv- 
ice Management, Inc. Headquarters of 


the new corporation will be at Ithaca, 
N. Y. J. C. Crissey will be vice-presi- 
dent and assistant manager; E. V. Un- 
derwood, secretary, and F. J. McAniff, 
treasurer. All of the officers live at 
Ithaca. 


With its retailing activities supervised 
by a separate agency, the G. L. F. is 
expected to devote itself to manufac- 
turing and wholesaling. 


Keilholtz Analyzes Future 
Of Grain Market 


(Continued from Page Twenty-four) 


which is being exported each year she 
will no doubt become a greater com- 
petitor in the export field from this time 
on. The Canadian wheat pool’s inabil- 
ity to advance the farmer over 60 cents 
per bushel, compared with $1.00 last 
year also puts a damper on the market. 

Political and industrial conditions are 
important factors in price making. Cal- 
vin Coolidge recently confirmed the 
thought the grain trade has had for 
years in his statement that “Value is 
a matter of opinion, and it is not pos- 
sible to repeal the law of supply and 
demand”. He added that not even the 
United States treasury is powerful 


enough to put an arbitrary price on the 
great world staples with any permanent 
fuccess, pointing out the failure of other 
countries to regulate the price of dif- 
ferent commodities. 

So you can see that with so many in- 
fluences the grain man of today must 
be alert. He must keep his ear to the 
radio, his eyes to the newspaper and 
conduct his business on the day to day ~° 
information he is able to secure. With 
a known shortage in corn and hay, and 
only a moderate sized crop of oats, the 
foundation is laid for higher prices than 
would have been possible due to the 
poor industrial conditions. This and 
cther conditions throughout the world, 
previously stated, should attract buyers 
for wheat at prices which are only 
slightly above the lowest prices since 
pre-war days. 


ELMWOOD LUMBER & GRAIN 
CO., Elmwood, Wis., is planning on 
installing a new feed grinder and mix- 
ing plant. 


LADISH-STOPPENBACH CO. 

Sale of the Ladish Milling’ Co., Mil- 
waukee, to Vitality Mills, Chicago, will 
in no way affect the business of the 
Ladish-Stoppenbach Co., according to 
H. H. Ladish. The Ladish-Stoppen- 
bach Co. will continue in the malting 
end grain business as heretofore, with 
general offices at the Ladish plant, 3601 
National avenue, Milwaukee, and malt- 
ing plant at Jefferson Junction, Wis. 


Dependable 
Western 


Alfalfa Meal 


for 
Dairy and 
Poultry Feeds 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLORADO 


Pierce Bldg. 
St. Louis, Mo. 


crusher. 
full as it could be. 


to shovel it in.’’ 


Established 1825 


‘We have given your corn crusher a good 
trial and can safely say that we have 
never seen a crusher that would do the 


work that this one will. 
had a load of corn in that was really the 
first corn that would grind good on any 
This was a 26"' box, and as 


in 17 minutes or at the rate of 90 bushels 


per hour and would have made about 10 
bushe!s More if the man had been able 


The capacity referred to above by this Minnesota opera- 
tor is not remarkable but what anyone may expect to 
obtain with a Munson Horizontal Crusher. 


In addition he has a practically unbreakable machine and 
one that didn’t overtax his pocketbook in the beginning. 


Wouldn’t you like to know more about it? Free litera- 
ture sent to millers on request. 


Munson Mill Machinery Company 


Representatives all over the United States 


Yesterday we 


We ground this load 


UTICA, N. Y. 
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Syracuse Plans Royal Welcome 
For Federation Parley 


YRACUSE, N. Y., which has been 

chosen for the scene of the mid- 

winter convention of the Eastern 
Federation of Feed Merchants, to be 
held February 19 and 20, is sure to be 
yopular with the members, according to 
the first responses received by the sec- 
retary. : 

The convention has been held at 
Binghamton for many years, and the 
change was made because Syracuse is 
considered a more central location for 
the members. Frank ‘. Benjamin, 
treasurer, is in charge of the hotel ar- 
rangements and reports that there will 
be ample accommodations at moderate 
rates. The meetings will be held at the 
Hotel Onondaga, famed for its spacious 
banquet, meeting and convention rooms 
and known to all travelers for its ex- 
cellent meals. 

The Syracuse chamber of commerce 
ic delighted to have the convention in 
its city as it has been trying for many 
years to persuade the feed men to enjoy 
its hospitality. “We'll do everything 
within our power to show you a good 
time,” the chamber of commerce prom- 
ises. 

The slogan of the convention will be 
“Keep Business Booming’. Fred M. 
McIntyre who has direct charge of the 


arrangements, says that the convention 
will set a good example in that direc- 
tion. 

“We are going to have the greatest 
convention we have ever planned,” he 
said. “We are starting six months 
ahead and we intend to bring to those 
meetings every modern merchandising 
and business getting idea that we can 
find if it is of value to the retail dealer. 
Early in September a booster commit- 
tee of 100 will be appointed.” 

A meeting of the executive committee 
will be held early in September to adopt 
the plans for the meeting and appoint 
the committee. 


F..j. PHELAN, F. J. Phelan 
Milwaukee, was recently admitted to 
membership on the Chicago Board of 
Trade. 


INTERNATIONAL MILLING CO. 
has started work on a 1,000,000 bu. ad- 
dition to its elevator facilities at Buf- 
falo. The new structure will involve 
an expenditure of more than $350,000. 


JOHN C. BACKUS, Port Rowan, 
Ont., is receiving congratulations on 
the 125th anniversary of the founding 


of the flour and feed mill of which he 
is now head. The plant, which has op- 
crated for a century and a quarter with- 
out interruption, was founded in 1805 by 
John Backus, great grandfather of the 
present owner, and has been a family 
enterprise since that time. It is thought 
to be the oldest mill in Ontario, having 
been modernized repeatedly to keep 
pace with improvements in the milling 
art. 


RED 3 SUPPLANTS CORNO 

The Three Minute Cereals Co., Cedar 
Rapids, Ia., has changed the brand name 
of its bulk oat products and oat by- 
products from Corno to Red 3, accord- 
ing to an announcement received from 
Ralph H. Clements, manager of adver- 
tising and sales promotion. 

The name, Red 3, was selected be- 
cause it ties in with the trade mark on 
the package of the 3-minute oat flakes 
manufactured by the Three Minute 
Cereals Co. The design on the pack- 
age is a big Red 3, bearing the word 
“Minute” across it. All 3-Minute oat 
flakes consumer advertisements carry 
the slogan, “Look for the Big Red 3”. 

‘Mrs. Jane E. Riley is manager of the 
feed and by-products department of the 
Three Minute Cereals Co., in charge of 
all sales of Red 3 brand rolled oats. 
steel-cut oatmeal, whole groats, 
ground oat groats, feeding oatmeal, oat- 
feed, reground oat hulls, unground oat 
hulls, fine ground oat hulls and white 
hominy feed. 


FLORYS FEEDS 


and increases their profits. 


EST. SINCE 1853 


THIS LABEL IS A SYMBOL THAT 
STANDS FOR QUALITY IN FEEDS 


Thousands of feeders demand feeds bear- 
ing this label as it guards their interests 


Flory feeds are built to meet the nutri- 
tional requirements of the most exacting 
feeders of live stock and poultry. 


FLORY MILLING CO. INC. 


BANGOR, PENNA. 


G. W. HOSIE 
President 


As distributors of Humphreys- 
Godwin Cottonseed Meals, Linseed 
Meals, Cream of Corn and Dou- 
las Glutens, also Malt Sprouts and 
all other proteins, our service 
should seriously interest feed deal- 
ers at this time. 


Vice Pres. - Treasurer 


JAMESTOWN, N. Y. 


G. C. GARNER, 
Homer, N. Y. 
Central New York Rep. 


Lots of Good Oats— 


in all sections will mean a big de- 
mand for protein feeds this year. 


We will as usual serve you well. 


AMES -BURNS CO. 


E. C. KESSLER J. D. DITZLER 


Secretary 


N. A. SMITH 
Watertown, N. Y. 
Northern New York Rep. 


Watch our advertising in The Feed Bag 
for the coming year. 
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Mutual Millers Seeking 
License Reduction 


(Continued from Page Nine) 
each of these must receive careful at- 
tention if the industry is to continue 
to grow and prosper. 


Following his talk Professor Norris | 


answered many questions asked by the 
dealers and an open discussion on poul- 
try feeding problems was held. 

The convention program was con- 
cluded with a golf tournament. Virg. 
L. Todd, Buffalo, won first prize with 
a score of 67 and George D. Edmonds, 
Sherman, N. Y., and Ralph Liedy, Erie, 
Pa., tied for second award with a count 
of 71. The prizes were presented by 
E. C. Kessler, Ames-Burns Co., James- 
town, N. Y. 


MILK FEED LEAFLET 
A leaflet entitled “The Final Achieve- 
ment in Milk Feed for Poultry Mashes” 
has just been issued by the Kraft-Phe- 
nix Cheese Corp., Chicago, manufactur- 
ers of Kraco. Free copies will be fur- 
nished to dealers on request. 


HARLAND FLOUR & FEED CO., 
Minneapolis, has leased the Redding el- 
evator, Houston, Minn., and retained D. 
O. Redding as manager. 


J. N. WOODSEN, Fergus Falls, 
Minn., has purchased the McCline Seed 
& Feed Co., and has changed the firm 
name to Fergus Seed & Feed Co. 


The Last Word 
In Feeds: 


Ef-Fish-Eney 


STRUVENS 
FISH MEAL 


STRUVEN’S FISH MEAL 
in the ration provides a high 
percentage of organic Min- 
erals as well as of highly 
digestible Protein—fresh 
from the Sea. 


It makes the Mixed Feed 
efficient—that is, a PROFIT 
MAKER for the feeder. 
Feeders know it. 


Let us serid you a sample. 


Mineralize your Feeds with 
RYDE’S ORGANIC MINERALS 


Calcium from Genuine Egg Shells 
100% Digestible 

Phosphorous from Bone Meal 

Protein from Egg Albumen 

Five other necessary minerals 


A COMPLETE BALANCED MINERAL MIXTURE 


Write today for descriptive literature 
and special low price to feed mixers. 


Ryde & Company 


5421 W. Roosevelt Road, 
CHICAGO, ILL. 


WRITE FOR QUOTATIONS 


KASCO MILLS- INC: 


WAVERLY, N.Y. TOLEDO, O. 


Cane Molasses 


FOR FEED MIXING 


TANK CARS—BARRELS 


Excellent Quality and Service 


NATIONAL MOLASSES 
CORPORATION 


P. O. Station E PHILADELPHIA, PA. 


‘‘All your’needs in grain and feeds’’ 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 


J. C. HUBINGER BROS. CO., Keokuk, Gluten Feed 

as. truven 0 ROSENBAUM BROTHERS, Gra 

114-116 E S. Frederick St. JOHN F. CRAIG & COMPANY, Fhiladelphia, | Ra ae Blackstrav Molasses 
MUTUAL RENDERING CO., Philadelphia, Pa......................-- Meat Scrap 
Baltimore, Maryland OYSTER SHELL PRODUCTS CO., Ph ladelphia, Oyster Shells 
= 
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Michigan Dealers Elect 
Zinn President 


(Continued from Page Eighteen) 


pay from 50 to 75 per cent of the cost 
of the premiums dispensed. 

“Other dealers cooperate in 4-H club 
work and do many other things. The 
main idea is to keep thinking about 
your business, keep trying to build it 
bigger and better from month to month 
and to not be afraid to try out the 
new ideas as they occur to you.” 

Quinn, Bender and Prue 

Charles Quinn, secretary of the Grain 
& Feed Dealers National association, 
Toledo, delivered an address on the 
farm board as it affects grain and feed 


dealers. This address was practically 
the same as the one he made at the 
annual convention of the Eastern Fed- 
eration of Feed Merchants, held in Coo- 
perstown in June and reported in the 
July number of The Feed Bag. 

T. J. Hubbard, Lansing, presented the 
report of the secretary and treasurer, 
which is published elsewhere in this 
issue of The Feed Bag as also is an 
address on the “World’s Grain Situa- 
tion’, written by Kenton D. Keilholtz 
and read by S. M. Bender, Southworth 
& Co., Toledo. 

Other speakers at the convention 
were H. F. Prue, federal grain super- 
visor, Toledo, whose subject was “Grain 
Grading—Smutty Wheat”, and C. G. 
Egly, president of the National Hay 


When you handle 


the other kind. 


Department A, Chicago, Ill. 
STATE DISTRIBUTORS 


Darling’s Meat Scraps, 
Tankage and Bone Meal 


you are handling the best the - 
world produces--and it doesn’t 
cost you one cent more than 


Darling & Company 


LaBUDDE FEED & GRAIN CO. Milwaukee 


MEAT SCRAPS i 
FOR : 


Cottonseed Meal 


ALL GRADES 


Arrival Drafts 


Quick Shipments 


Established 1898 


Humphreys-Godwin Co. 


Phone 
GENEVA 
°7389 


“FOR BETTER SERVICE” 


HIAWATHA GRAIN COMPANY 
GRAIN MERCHANTS 
MINNEAPOLIS 


Phone 
GENEVA 
7389 
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association, Fort Wayne, Ind. 

The convention closed with the pass- 
age of a memorial resolution to one of 
the association’s members, A. H. Dud- 
ley, Jonesville, who died during the past 
year and resolutions of thanks to the 
officers and all who contributed to the 
arrangements and procedure of the con- 
vention. The convention committees 
were as follows: 

Nominating committee: Gus Morotz- 
ke, chairman, Sebewaing; D. R. Agin. 
Battle Creek; Lee Swift, Lansing. Res- 
olutions committee: _H. R. White, 
Scotts; Herb Frutchey, Gaines; Louis 
Malloy, Jackson. Auditing committee: 
Raymond Smith, chairman, Lake Odes- 
sa; A. D. McIntyre, Saginaw; John 
Crr, Saginaw. 


JONES & CO., Estherville, Ia., has 
leased the B. B. Anderson Co. north 
elevator and is converting it into a feed 
mill which will have a capacity of 300 
bushels per hour. 


SOUTHERN FEED MEETING 

Announcement of the 5th annual con- 
vention to be held by the Southern 
Mixed Feed Manufacturers association 
at Memphis, Tenn., October 21, 22 and 
23, has just been made by E. P. Mac- 
Nicol, secretary. Trade problems to be 
ciscussed include western grain case 
transit ruling, small package differen- 
tials, federal trade practice conference 
decision, recovery of draft funds from 
failed banks and the credit situation. 
A golf tournament, with many attractive 
prizes for the winners, will also be held. 


ICOLLET 
HOTEL 


“At the Gateway” | 


Minneapolis 
NICOLLET -WASHINGTON 
HENNEPIN AVENUES 


—600— 
First Class Rooms 
AND 


Three Restaurants 
at MODERATE RATES 


Excellent Food 

Courteous Service 
Central Location 
W. B. CLARK, MANAGER 

Home of W CC O Studios 
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Franke Grain 


Established 1892 


GRAIN AND FEED 


MILWAUKEE, - WISCONSIN 


When in the market for 


Brewers Dried Grains 


(Crown and Hiquality Brands) 


Write or phone for prices 
which are now attractive 


Also at your service when in need of 


Mill Feeds, Gluten Feed, 
Chicken Wheat, Corn 
and Oats 


DONAHUE-STRATTON COMPANY 


Brokers for 
CLINTON CORN GLUTEN—CORN GLUTEN MEAL and 
CORN OIL CAKE MEAL 


Operating Elevators at 
MILWAUKEE—CHICAGO—PORTLAND, ME. 
ST. JOSEPH, MO.—DEPOT HARBOR, ONT. 


Deutsch & Sickert 
Company 


400-402 Chamber of Commerce, MILWAUKEE, WIS. 


REPRESENTATIVE OF 


A. E. STALEY MFG. CO. 


Corn Gluten Feed . . . 23% Protein 
Corn Germ Meal .. . 18% Protein 


Staley’s Soy Bean Oil Meal 
40% Protein 


Straight and Mixed Cars 


PRIDE OF THE SOUTH 
Genuine Oyster Shells 
Write for delivered prices 


Get our CORN and OAT Prices 


Feeds of all kinds also Hay— 
Alfalfa Hay a Specialty 


Use the Phone—Call 


Broadway 1674 


Immediate Shipment 


Bran-Middlings 
Oilmeal 


WIRE US 


La Buade Feea & Goin 


MILWAUKEE, WIS. 


Straight and mixed cars of everything in feed. 
We can get it out in a hurry. 
Warehouse capacity over 2500 tons. 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


FEED BUSINESS FOR SALE 


Good one man feed business for sale in Central 
Wisconsin. Electrical equipment, track hop oq 
Main street location. One man can handle it 
Write WESTERN SUPPLY CO., Sparta, Wis. 


FEED BUSINESS FOR SALE 


Retail flour and feed business for sale. Now 
manufacturing specialty with established whole- 
sale distribution. Excellent opportunity for 
expansion. Complete grinding and mixing 
equipment in excellent condition. Located in 
Southwestern Wisconsin. Reason for selling— 
other business. Will sacrifice for quick sale. 
Write HB-82, c/o THE FEED BAG, 86 East 
Michigan street, Milwaukee, Wis. 


HAY FOR SALE 


Alfalfa-Clover-Timothy and Clover Mixed- 
Prairie Hay. Delivered prices quoted. JOHN 
DEVLIN HAY CO., 192 North Clark street, 
Chicago, II. 


ENGINE WANTED 


Good 25 to 30 H. P. Crude Oil Burner wanted 
Write O. J. TRALMER, Oakdale, Wis. 


NASSAU SUFFOLK LUMBER & 
SUPPLY CORP., has moved its exec- 
utive offices to Sterling Place, Amity- 
ville, L. I. The firm was formerly lo- 
cated at Mineola, N. Y. 


MAYR’S SEED & FEED CO., Bea- 
ver Dam, Wis., has purchased the Lad- 
ish-Stoppenbach Co. elevator, Juneau, 
Wis., and will operate it as a branch 
of the main store in Beaver Dam. H. 
F. Binte, manager of the elevator for 
many years, will retire. 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 
Write for our prices in straight 
and mixed cars with bran, midd- 


lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


PECO BRAND 
PEAT MOSS 


$1.55 per bale New Orleans carlots— 
shipment same day your order is 
received. Standard Bales — highest 
quality. For less than carlots ship- 
ment out of Milwaukee write or wire 


LA BUDDE FEED & GRAIN CO. 


MILWAUKEE, WIS. 


FOR 

MUNSON mizers 
Write 

MODERN (ELEVATOR SUPPLY co. 


NEAPOLIS, 
Complete for the Feed Mill 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS 


Mother ’s Best Flour 


Poultry Oats 
BULK or SACKED 
Ask for Samples and Prices 


J.F. Zahm & Co. *Giic” 


Specialists in Milling Wheat-Corn-Barley 


E.J. KOPPELKAM CO. 


GRAIN FUTURES 


373 Broadway 


MILWAUKEE, WISCONSIN 


Phones Eroadway 0032, Daly 0783 


Member Chamber of Commerce 


Reliance Feed Co. 


MILLFEEDS 
500 CORN EXCHANGE 
MINNEAPOLIS, MINN. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Comets and Mixed Cars 
MILLFEED 
OILMEAL, ETC. 


2 Corn Bidg. 
MINNEAPOLIS, INN. 
“Stand by Stan’’ 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
SPECIALIZE IN 
GOOD 
CORN and OATS 
For 
WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


LINSEED MEAL 
CARLOTS 


Linseed By-Products Co. 


562 CHAMBER OF COMMERCE 
MINNEAPOLIS, MINN. 


No-Milk Calf Food 


LEADER FOR 45 YEARS<—@ 


National Food Company 
FOND DU LAC, WIS. 


M.G. RANKIN & Co. 


GRAIN 


Chamber of Commerce 
MILWAUKEE, WIS. 


IOWA MILLING CO. 


CEDAR RAPIDS, IOWA 
Shippers of 


CORN and OATS 


Cedar Rapids Weights and Grades 
Get our prices—We can save you Money 


DRIED BUTTERMILK 
DRIED SKIMMED MILK 
Feed System Engineers 
Feed Mill Machinery 
Feed Formulas 


S. T. EDWARDS & CO., INC. 


110 N. FRANKLIN ST. CHICAGO, ILLINOIS 


usiness 
expands with 
Printed messages 


They are profitable 


ADTKE ORTSCH 
BROS. CO. 
EstTaABLisHED 1894 

PRINTERS 
LITHOGRAPHERS 
BINDERS 
344-346 MILWAUKEE STREET 
PHone 1 0 76 MILWAUKEE 
Broapway WISCONSIN 
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JOHN SCHMIDT, Dundee, Mich., 
has purchased the feed mill formerly 
operated by Harrison Fiske. 


MILLINGTON FEED & COAL 
CO., Millington, Mich., has rebuilt a 
feed mill on the site of the old plant 
which was destroyed by fire several 
months ago. 


FARM RELIEF IDEAS 

In view of the drouth situation the 
Tioga Empire Feed Mills, Inc., Waver- 
iy, N. Y., has published special bulle- 
tins on wheat and oats and their value 
as an ingredient in dairy feed and the 
efiect of the dry spell on the corn crop 
and the best steps to take to meet the 
problem. Copies will be furnished free 
to dealers on request. 


TRADE MARK REGISTERED 


BADGER BRAND 


Selected Seeds 
and Seed Corn 


L.Teweles Seed Co. 
Milwaukee, Wisconsin 


F. J. PHELAN CO. 


418 Chamber of Commerce 


MILWAUKEE, 
WIS. 


“Grain Futures” 


Special Attention to Hedges 


GET PARKS’ DIRECT 
MILL CONTRACTS 


Anything in the Feed Line 


Millfeeds Screenings 

Oyster Shells 
Dried Butter Milk Bone Meal 

Linseed Meal Coarse Grains 


J. P. PARKS, Broker 
Direct Manufacturers Representative 
400-401 New England Bidg. 
Kansas City, Mo. 

327 So. La Salle St., Chicago, Ill. 


OWL BRAND 


COTTON SEE 
MEAL 


Standard Since 1875 


F. W. BRODE CORP. 


MEMPHIS, TENNESSEF 


Cet on our list. 


Market letters and prices. 


BANNER GRAIN CO. 


MINNEAPOLIS, MINN. 


Milling Wheat 
All Proteins and Glutens 


Corn, Oats and Rye for 
Milling and Feed 


MYLES 
LOUISIANA SALT 


*““Nature’s Purest’’ 


Here is an economical 
salt, because its strength 
and purity make possible 
the use of less Myles Salt 
than any other salt to do 
a given job. It contains 
no moisture when packed 
and is guaranteed not to 
harden. Farmers like 
Myles Salt because of its 
even-running grain and 
general all around use on 
the farm. 


Packed in MylesHome- 
spun Grey or White Bags. 


Write for Prices and Samples 


Myles Salt Co., Ltd. 


Chicago Sales Representative 
360 NO. MICHIGAN AVE., CHICAGO, ILL. 
Telephone State 6276 


CAMEL Mixed Fee 9 farmers and dealers of 


an important Eastern 


dairy state say, is the best and cheapest summer feed they ever used 


for cows on pasture. 


Today’s price on Camel is the lowest in its 


entire history. Wecan make instant shipment of straight cars. 


ZEBRA 


Special Middlings 
ZEBRAS make a rich slop for little pigs. 


They are rich in quality and their low cost 
makes them increasingly popular with the 


trade. 


EXCELSIOR MILLING CO., 


KREAMO 


SWEET DAIRY FEED 


164% PROTEIN 
MANUFACTURED BY 


MINNESOTA FEED COMPANY 
MINNEAPOLIS, MINNESOTA 


Mixed Cars a Specialty—We Handle All Kinds of Mill Feeds 
Shippers of Corn and Oats—Write for Samples and Prices 
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The Monarch Ball Bearing 
Attrition Mill with 
Pneumatic Collector 


Is grinding feed for Carey Farmer’s Coop. 
Co., Carey, O., at a power cost of less than 
2 cents per cwt. Read their letter. 


“‘We installed a 24 inch Monarch Mill with Pnuematic Collector, 
July 1928 and are giving you our records as following: 


“Perfection 
in Feed 
Grinding 


Equip- 


Ground in August 127 ton...... Power bill $48.50 
102 ton...... Power 44.80 ment.”’ 
04 ton. Power 32.50 


We are very much pleased with this record and the service this machine 
is giving us. We have taken special notice that if feed is a little off in 
odor, it is purified and cool after going through this blower. 

Our power rates are as follows: 


First 50 K. W. 


H. K. W. H 

Next 100 K. W. H. K. W. H. 
Next 150 K.W.H. 6c K.W.H. 
K. W. H 


Next 400 K.W.H. 4.75c 


if Write for free catalog and detailed information on this 
most profitable feed grinder. 


Sprout, Waldron & Co., Inc. Belt oF 
BOX 318, MUNCY, PA. 


Chicago Office, 9 S. Clinton St. Kansas City Office, 612 New England Bldg. 


The machine that makes more steel-cut corn with less power. 


WONDERFUL IMPROVEMENTS ADDED 
to the Eureka Corn Cutter : 


Imported English Knives which last four times longer than the domestic kind. 
Special Hi-Ve Screen which will outwear two made of the commonly used steel. 
Sereen can be taken off in 4 minutes and replaced by another in 6 minutes. 


Write for New Bulletin 122 FB 


S. HOWES CO., INC., SILVER CREEK, N.Y. 
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Profitable 


CTO 16% 


Sweet Dairy Feed 
yet 
This 
insures 
profit in feeding dairy 
cows. The QUAL- 
ITY gets results---the 
LOW PRICE makes 


it pay. 


is 
low in price. 
combination 


ANALY 


AS TO 16% 

Sweet Dairy Feed 

It 

sells by the ton rather 

than by the bag. Acto 

Dealers say, “We can 

tell that our customers 

are satisfied by the in- 

creasing volume of 
business. 


17S A Freep 


VALUE Growing 

Mash is designed to make 
both 
The 
there for both 


poultrymen and dealers alike. 


healthy growth for 
birds and_ business. 


profit is 


1OOLBs. 
wer 


LADISH MILLING CO 
MILWAUKEE WIS 


MANUFACTURED BY VITALITY MILLS, INC. 
2020 BOARD OF TRADE BUILDING, CHICAGO 
SUCCESSORS TO FEED DEPARTMENT OF 


LADISH MILLING CO. 


MILWAUKEE 
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Encourage Your Trade 
to Eat More Bread 
—Use More Flour 


Cool weather always brings a natural hbniens in baking — 
but the increase will be bigger than ever this fall because 
good bread, cake and rolls are economical as well as delici- 


ous and satisfying. 


PS cotian your customers to eat more bread, do more bak- 
ing—use more flour. Thrifty folks will appreciate the sugges- 
tion, for everybody likes bread and all know it is one of the 
cheapest of all good foods. It has been the staff of life 
since the dawn of civilization. 


If you are a King Midas dealer, you will find real pleasure in 
following this suggestion and selling more flour. You know 
that King Midas flour always pleases the user and assures 
satisfactory baking results. You know that 
King Midas policy always protects the dealer and 
enables him to make a satisfactory margin. of profit. 


It's. easy to sell King Midas — ‘‘The Highest 
Priced Flour in America and Worth All It Costs.”’ 


Kinc Co. 


MINNEAPOLIS, MINNESOTA 
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